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WEEKLY REVIEW 


The Release of Government Goods Leads Considerations—Some 
Price Quotations That Are Interesting—Supply Houses 
Well Filed With Orders and Some Canners 
May Get Left. 


The chief item of discussion this week has been the re- 
peated threat of release by the Government of all the excess 
canned foods now held by it, and which are supposed to amount 
to a considerable number of cases. No one knows just how 
large this holding is, and reports invariably increase it, as 
might be supposed. Last minute reports, as we go to press on 
Friday evening, say that no definite decision had been arrived 
at, but that the committee is holding a session with the Powers 
That Be, will hold another one tomorrow (Saturday), and an- 
other Monday evening. That is the present plan, as the mat- 
ter is being thoroughly considered. What the outcome will 
be one man’s guess is as good as another, for while the can- 
ners’ committee oposes this defaulting on the part of the buy- 
ers, and particularly after the Comissary Departments had, as 
we thought, finally disposed of this question by announcing that 
they would keep the surplus and use it as rations for the sol- 
diers and sailors, a number of the Congressional representa- 
tives at Washington are strongly advocating it, as a sop to their 
constif{uents, in the cry for cheaper foods. These representa- 
tives undoubtedly know, that even if this throwing of the sur- 
plus on the market would break prices for the canners, it would 
not benefit the consumers one penny, but would be merely loss 
for the canners and additional profit for the distributors. But 
it would be a play to the gallery on the part of these “100 per 
cent politicians, and the country be damned,” and so they will 
force the action if they possibly can. Little matters such as 
the safety, the honor or the good of the country mean nothing 
to these politicians, as we daily have evidence, and this be- 
ing so, where has business a chance? Senator Fernald has 
told us there are practically no business men in the House or 
Senate; how, then, can we look for business-like action? We 


have no right to complain, of course, because the business men 
of the country have permitted this condition to develop; and 
the business men will have to change it by changing their 
representatives. 

Last week we said we could not see how canners could 
afford to pack strawberries at the prevailing raw-stock prices; 
but they have been packing them in this city this past week, 
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paying from 32%c to 37%c per short quart box for them. It 
is pointed out that the market will pay $2.50 for the same 
kind of berries it formerly paid $1.20 to $1.35 for, and this is 
possibly true. But is it wise to clog the channels of trade in 
this way? Buyers will take them, and pass them on to the re- 
tailers, but if they stay in this country they will remain on the 
shelves for a long, long time, we fear. More consideration of 
this phase of the business is needed, and the slow sales of to- 


matoes from last season’s pack ought to be lesson enough. It 
does not pay to load the market with goods produced at such 
high costs that the retail prices force them to be sold in drib- 
lets, instead of in a steady stream. A Government survey of 
food stocks made May 1st, showed on hand 115,543,781 pounds 
of salmon, or an excess over the holdings of a year ago of 
126.7 per cent, and of corn in cans, 98,843,065 pounds, or an 
excess of 165.9 per cent, and of canned tomatoes, 228,197,071 
pounds or an excess over last year of 199.1 per cent. Against 
this must be reckoned the fact that the holdings in the month 
of May, 1918, were unusually light, and the comparison is, 
therefore, misleading. The figures in a large number of 
cases, however, give one pause. We have always contended 
ever since costs began to mount to record heights that staple 
canned foods should not be packed if the retail prices, due to 
these costs, are such as to put them out of the reach of the 
masses. They had better be left to rot on the ground and the 
cans saved, rather than to clog the channels of distribution 
for a year or two ahead, for ultimately the loss comes upon the 
canner. Possibly when Inspection is instal§#d and working 
generally, a can of food worth the high prices will be obtain- 
able anywhere, but that is not generally the case today, as Dr. 
- Bitting’s report on Army bought peas pretty thoroughly dis- 
closes. 

The past week has been rather cool, with considerable 
rain, but it has been good growing weather, and full advant- 
age of it has been taken to get out added acreage. Reports 
as to the extent of this are more conflicting than ever, but the 
general situation as previously explained has not been ma- 
terially changed, we feel sure. 

Price changes this week all seem to be in an upward 
way. Some of the long reported “out of quotation” articles 
are again making their appearance, and the new figures are 
interesting. No. 2 extra preserved white cherries are again 
quoted, this time at $4.50. In July and August, 1917, they 
were quoted at $1.80 to $1.85. No. 2 extra preserved straw- 
berries are quoted today at $4.50, and they were quoted in 
1917 at $1.80, and in September at $2.00. No. 1 extra pre- 
served are quoted at $2.50, as against $1.10 in July, 1917. No. 
10 standard strawberries, in water, are gentlemen of renown 
this year, quoted at $22.50, and we are almost afraid to say 
that they were quoted at $6.50 in July, 1917, and at $11.00 in 
July, 1918, one year ago. 


Standard shoepeg corn has advanced to $1.50, while extra 
standard Maine style has reached $1.60 in this market, and 
fancy at $1.65. 

Peas also have gone up the ladder, and No. 2 standard 
early Junes are quoted in Baltimore at $1.50; extra standards 


at $1.55; sifted at $1.75; extra sifted $1.90, and extra fine 
sifted at $2.25. 


No. 3 spinach has advanced to $1.45, and No. 10s to $5. 
No, 3 standard sweet potatoes are quoted at $1.80. 


Tomatoes have shown less activity than any of the other 
staples and are practically unchanged, though stronger in tone. 
There has been some evidence of hesitation about future buy- 
ing, but the canners, as a rule, have not been worried by it. 
Some few canners want a few more futures on their books, but 
are not so certain about it as to be worrying. 

If we judge by the stock market the can companies must 
be having fine business, for American Can common stock and 
Continental Can common stock have been sharing in the record 
advances in Wall Street. Possibly it is this that has induced 
some of the independents, so called, to consider ways and 
means of improving their positions as they have done this 
past week. Most concerns report business very good, with 
capacity orders the rule. And the same is true of general sup- 
ply men, so that the canner who has been asleep at the switch 


with his order, better arouse himself, or go permanently to 
sleep for the season. 


NOTES AND OBSERVATIONS. 


The Canned Goods Exchange Meeting—The regular month- 
ly meeting of the Canned Goods Exchange was held on Tues- 
day, June 10th, with a rather small number present. The 
usual tasty luncheon was served, after which Mr. George C. 
Smith ,of the Industrial Bureau of the city of Baltimore, ex- 
plained how that bureau is working to bring new industries 
to Baltimore, and succeeding, 


Committee chairmen had no reports to make when called 
upon, with the exception of the committee which had called 
upon the Internal Revenue Department for an extension of 30 
days in the time allowed to file tax returns, and which reported 
that an extension of two weeks had been granted under con- 
ditions which left it practically impossible for the canners to 
accept, 

Mr. D. H. Stevenson, talking upon the Inspection and 
Publicity question, explained that Ohio, New York, Michigan 
and Wisconsin would have Inspection on their 1919 pea packs, 
whereas the local pea packs would not. The Exchange is on 
record as favoring the Inspection, and resolution asking the 
National Canners’ Association to send a man to them to obtain 
signature to the proposition was passed. The ultra-conserva- 
tism of the Exchange members was quite apparent, but it is 
thought that when approached at their desks most, if not all, 
will sign up and be behind this progressive movement. 


W. ©. Pressing Dead—We were greatly shocked to re- 
ceive a wire on Thursday announcing that Mr. W. C. Pressing 
had passed away on Wednesday at 2:30. There was no fur- 
ther information, and we have none to date. But the indus- 
try will learn with equal sorrow of the death of this bright, 
energetic man. Mr. Pressing has been broker, packer and 
supplyman in this industry for many ears. Leaving the brok- 
erage business in the early years of the present century, he 
joined hands with S. (Sam) B. Orr and conducted the canning 
firm of Pressing & Orr Canning Co., until a few years ago, when 
they separated and Mr. Pressing, with his two sturdy sons, 
opened at Norwalk, O., under the name of the W. C. Pressing 
Canning Co. Three years ago the W. C. Pressing Seed Com- 
pany was begun, and they have since beeme considerable fac- 
tor in the seed supply of canners. 


Mr. Pressing was known throughout the entire industry 
and highly respected, as a brainy, hustling business man, 
scrupulously neat in his appearance and life, and the sort of 
aggressive and progressive man the industry needs. His pass- 
ing is a heavy loss to the industry and we wilt all mourn him. 


The Exchange Protests the Innumerable Reports—At a 
special meeting of the Canned Goods Exchange of Baltimore, 


on June 12th, 1919, the following resolutions were unanimous- 
ly adopted: 


WHEREAS, the various departments of the Fed- 

eral Government have, for some time, imposed upon 

the members of this Exchange the burden of prepar- 

ing elaborate data and answering numerous ques- 

tions, requiring the expenditure of much time and ex- 
pense; and 


WHEREAS, this burden was cheerfully sub- 
mitted to during the War, as a patriotic duty; and 


WHEREAS, since the cessation of hostilities, the 
requirements of the Federal departments have in- 
creased both in number and extent, causing grow- 
ing annoyance and expense and have now reached 
such a point as to be almost intolerable. 


RESOLVED, that this Exchange protest against 
this practice and request that it be discontinued and 
especially protest against the series of questions re- 
cently asked by the Federal Trade Commission, com- 


ing as they do at the beginning of our busiest sea- 
son. 


RESOLVED further, that a Committee of five be 
appointed by the President to press the views of this 
Exchange upon the Senators and Representatives of 
this and other canning States, and that the National 
Canners’ Association and the various State and inter- 
state associations be requested to co-operate with this 
Exchange in securing relief. 


Your co-operation in this matter will help the cause along. 
Yours truly, 
Canned Goods Exchange. 
William F. Assau, Secretary. 


Iowa, Minnesota and Wisconsin Adopt “Inspection’’—This 
past week has seen Iowa come in under the Inspection plan 
with more than 2,000,000 cases signed up; Wisconsin has 
adopted the plan and the vast majority of her canners have 
signed at the dotted line, and will have the Inspection in force 
on her 1919 pea pack. Minnesota, which has had a splendid 
State inspection system—possibly the best in the country, and 
which seemed well pleased with it, has come into line, and will 
have N. C. A. Inspection this season. Here is an action which 
some of the doubting Thomases might well consider. In- 
spection is taking like an infection, and the sooner you become 
inoculated the better. 


CANNERS! Just a word. El CONVEYING 


If you have not as yet purchased ALL of your’ MACHINERY. 
1$19 requirements of shooks, unnecessary pro- 


crastination may prove expensive and annoying. WEL ER Y TEM 
Why? Because the price relationship existing 
between lumber values and selling prices of 


shooks is amazingly inconsistent. Building is There is no better, cleaner or more econi- 
booming—lumber advancing and mill stocks 


= ; cal method for the continuous feeding, 
small. The result in sixty or ninety days should washing. sorting and scalding of toma- 
be obvious. & & 
toes, and the satisfactory service in the 
model plants of the country prove it. 


Think of a 
SOFT TEXTURE PINE 


shook with ONE PIECE ends and sides— easy 
to nail and attractive in appearance, from a 
source at your disposal for years to come. 
Worth while looking into isn’t it? 

Our shooks speak for and are in a class by 
themselves BECAUSE we are boosters for a 
BET®ER BOX, with quality and service our 
gospel. Write us for sample shook and prices. 
Don’t delay. 


A. W. PINGER 


824 Plymouth Bldg. Minneapolis, Minn. orp! 


WELLER MANUFACTU RING COQ) 
1856 Sve. CHICAGO. 


Better get yours in and be ready when 
the season opens up to take full advant- 
age of the conditions. 


Fully Described in Catalog P-24. 


Can Tester 


A foot power Can Tester 
of proven ability, through 


years of service in all sections 


Can Making Machinery 
of the Right Kind 


STEVENSON & COMPANY, Inc. 


BALTIMORE, MD. 


THE CANNING TRADE. 
| 
| 
a 
| 
| 
| 
| 
| 
| 
| 
| 
| | 
Stevenson’s 
2 
\ 
\ 
WM 
\ | 
| 


* 10 THE CANNING TRADE. 


CHICAGO MARKET 


Reported by Telegram 


The Weather—We are having hot, summer temperature, 
relieved by rain at Chicago. No better weather for crops 
could be desired. 


Canned Tomatoes—The buyers are evincing considerable 
interest and are not so positive about heavy declines in prices 
being probable as they were, in fact they are taking in a few 
thousand cases quietly every day or so. 


Canned Corn—The market is uneventful because there is 
nothing to be eventful with, Canners are not offering and buy- 
ers all claim that they have filled up their line on futures. 
Ohio is still naming standards, $1.25; extra standards, $1.40, 
and fancy, $1.50, for future delivery, and is about the only 
State just now naming a price. There in some inquiry for spot 
corn, but stock is hard to find and unlabeled goods are very 
scarce. All holders of corn are very confident and are asking 
full margins over contract prices. Some small sales of shoe 
peg corn were made in Chicago this week on a basis of $1.65 
for fancy and $1.55 for extra standard, f. o. b. Maryland can- 
nery. 


Canned Peas—The late or sweet peas are now being 
packed and canners will have some to offer very soon. A con- 
vention of Wisconsin canners is being held this week at Mil- 
waukee, and some offerings may develop there. 


Canned Pumpkin—tThis article is being forced upon the 
market hard, and I note sales of No. 3 Indiana standard at 
60c cannery, while the No. 10 size has been sold as low as 
$2.00 cannery. These prices, of course, are for spot goods, 
prompt shipment. Some smart jobbers are buying at these 
sacrifice prices to carry over and sell futures agaist, and 
they are wise. 


Canned Spinach—The buyers seem to have filled up on 
this article for both future and spot requirements, and in- 
terest has submerged like a submarine, not even a pereiscope 
being in evidence, 

Canned Stringless Beans—A small movement in these is 
noticeable, but much smaller than last year. The demand for 
fine graded, whole green refugee string beans remains un- 
supplied, but common string beans are not wanted neither are 
cut stringless in active request. 


Canned Kraut—Fancy quality No. 3 kraut is salable, but 
poor kraut can not be sold at any price, as all outlet saurces 
are congested, 

Canned Sweet Potatoes—There has been some buying dur- 
ing the week of future sweet potatoes at prices ranging from 
$1.60 to $2.00 for standard to fancy No. 3 futures, f. o. b. 
Maryland and Delaware, but buying has not been large. South- 
ern yam sweet potatoes are not being offered freely and busi- 
ness is restricted. 

Canned Salmon—tThe selling of salmon for future delivery 
has almost come to a stand still as the sellers and buyers are 
apart as to prices and cannot be brought together on spot sal- 
mon and it is most too late for purchases of future salmon as 
buyers are all beginning to wait until new prices are named. 

Canned Apples—The market for canned apples has gone 
skyward in the past month, and so has the price of all apple 
products. Why? Chiefly because of the going into effect of 
prohibition July 1st, 1919, and the probability that hard cider, 
which turns alcoholic when aged, is likely to be in demand. 

Of course the rather unpromising condition of the apple 
crop has helped put up and keep up the prices, and then the 
people of Europe seem to be inclined to pay most any price for 
fruit that is asked, and that is another influence that has 
advanced the price and held it at $5.50 for No. 10 spot or 
future delivery, f. o. b. canneries, for fancy quality. 

California Canned Fruits—There are no sellers and no 
urgent buyers. The buyers are not willing to pay “sellers’ 
opening price,’’ not guaranteed against anyone elses price and 
that is the condition of sale imposed by canners. The buyers 
claim that they are not ‘willing to place orders with canners 
who will have a legal right to charge what they desire and 
not be able to exercise for themselves their own discretion as 
to value of goods. 


Hawiian Pineapple—Contracts have been sold at as. high 
as 40 per cent over the opening prices and there are plenty of 
people who would be willing to buy even at that advance. 

Oregon and Washington Fruits—The canners of fruits in 


those States sold out early and have not been offering any- 
thing for some time, 


The General Market—Altogether there is a decided falling 
off of interest on the part of buyers since June ist, which 
can be attributed, I think, to a fear that the high prices asked 
will not hold and a desire to have as little high priced stock 
on hand as possible at the next January inventory. Another 
consideration is that it now takes about twice as much money 
to carry a stock of canned foods as it did five years ago, and 
department buyers are not permitted to absorb so much of the 


finances as to enable them to carry as heavy stocks as they 
did formerly. 


Another consideration is that some pestiferous fool of a 
newspaper writer is always space wasting about the enormous 
stocks of canned foods held by the Federal Government, and 
how they should be put upon the market and the public given 
the benefit of the big break in prices which would at once take 
place. Everyone connected with the industry knows that all 
the canned foods held by the Government will be needed and 
consumed by our troops before they are demobilized, and that 
the Government will probably have to buy more. 

In writing about this favorite scare story the old adage is 
aptly illustrated ‘‘Fools rush in where angels fear to tread.” 


I have previously demonstrated by Government report 
figures in this column that Uncle Sam would have to buy more 
canned foods for the use of our troops before January 1919, 
and yet we hear this old chestnut about the Government sell- 
ing canned foods again and again. Do not our wholesale gro- 
cery buyers understand that space writers on newspapers are 
constantly digging up such material and selling it to unsophis- 
ticated and ignorant city editors for seven dollars a column, 
and that there is positively no foundatioggfor the invented 
stories. 

I wish the Government would sell its surplus canned foods 
if it has any. I cannot get one-third enough canned foods to 
supply the requirements of my buyers, and if the Government 
will permit me to manage the sale of the surplus I will con- 
tract to sell it all in ten days to wholesale grocers at the Gov- 
ernment cost price. and will do so without visible effect upon 
the general market prices. 


Any one repeating or publishing this Government surplus 
story should be taken to the foolish house or led kindly by the 
hand to a secluded place and killed. We are all tired of it. 

Attention! Gerber Gorrell and Miskimen!—I understand 
that you are looking for help along publicity lines. Please 
read this letter, which I am proud to have received. The lady 
read an address made by me to the Women’s Auxiliary at the 
Convention of the Western Canners’ Association in April at 
Chicago, as published in The Canning Trade (this paper), and 
I am a proud citizen to have gained her notice and approbation. 


HOWELL’S POINT FARM 


Betterton, Md., June 7, 1919. 

Howdy! Colonel Lee! You are a man after my 

own heart, and if you are “an old man” as your 10th 

point says, you are not old in heart and mind. I 

should say just about my age, which, of course, is not 
to be mentioned. 


I personally have gone as far as your 7th, in the 
article you designate as “your Swan Song,” and if in- 
structed so to do, will be glad to go all through your 
10 points. 


Now, while I am the wife of a Farmer (with a 
capital, you will notice), and am running a small 
cannery (packed 12,000 cases last season), and have 
five children (youngest 7 months today), and half of 
the time no cook, yet I am not a dead one by any 
means. And I have time for the most things you 
ever saw. And I have 4,000 cases of fancy tomatoes 
on hand, and want to pack more, so, of course, I want 
advertising. And I have the “‘cutest” idea for part of 
the work, and I’d love to get it started! 


This is a mean old “‘Lizzie” (type-machine) I am 
writing on ,but I’ve no money to buy any other, so 
it will have to do. I shall be pleased to do all that I 
can, to help, in any way possible, and shall count it 
a privilege if you will let me have more of your ideas 
on the subject. 


As a Farmer’s wife I have been using from 300 
to 600 jars and cans per year for the past 13 years. 
I can start with A for asparagus, and go through the 
alphabet to Y for yellow tomatoes, and ‘‘eat ’em all!” 

I can serve them in all styles and fashions, and 
do it to the mutual benefit of family and packer. 

So I can talk from the standpoint of the Farmer, 


the Canner, the Broker, the Grocer, the Consumer 
and the Family. 
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THE SATISFIED CUSTOMER IS THE BEST ADVERTISEMENT 
A MANUFACTURER CAN HAVE 


A packer in Maryland writes to his can maker as follows:— 


Gentlemen: - 


I beg to say that the cans furnished by you during the 
season 1918, have given entire satisfaction. The cans were 
perfect in every way, could not have been better. There was no 
delay in deliveries of cans by your company, AND THE 
MAX AMS MACHINES YOU FURNISHED US GAVE 
US ENTIRE SATISFACTION. 


Another Maryland Packer writes as follows: 


Gentlemen: - 

The No. 128 machine you furnished me gave me the 
best satisfaction of any machine I have ever used, AND 
WOULD DO 72 CANS PER MINUTE. 


Patented While from Virginia this letter was received: 


No. 128 Completely 


Automatic To Whom It May Concern: - 
Double S This is to certify that we used your Cans AND MAX 
a Ser AMS DOUBLE SEAMER, both of which we found to be 
first class in every respect. 


Names of above concerns given if asked for 


The above concerns use “AMS’ DOUBLE SEAMERS EXCLUS- 
IVELY, and on the basis that it is PERFORMANCES THAT 
COUNT, tell a story of UNUSUAL INTEREST 


THE MAX AMS MACHINE CO., ams, Preset 


Branch Office Chicago, 39 S. La Salle Street 
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From A to Izzard, in other words. I personally 
prepared dinner for our Farmers’ Club on Thursday, 
alone, with the aid of 25 cans of vegetables and 
fruits. So I can talk on any phase of the matter, and 
hope we in Maryland may be able to get a meeting to- 
gether. Trusting that I may hear from you on this 
subject, I remain, 

Yours truly, 

Mrs. A. L. Harris. EVELYN HARRIS. 

Here is a woman of talent and genius. She says on her 
letter head “We always grow what we can and you eat what 
you can and then grow.” 

I nominate this lady for chairman of a National Woman’s 
Auixliary to the Canning Industry. She is more competent 
than a whole bunch of us combined for her soul is in her 
work and she is an enthusiast, an optimist of the kind that 
makes things hum, move and rattle. 

I have sung my ‘“‘swan song” and am temporarily out of 
the publicity game, but if the canners’ associations do not avail 
themselves of this fine woman’s practical ability and experience 
I will say that their officers are not as intelligent as I had 
supposed, 

You brokers need not trouble yourselves about those fancy 
tomatoes she wants sold, I have already attended to that. 

WRANGLER. 


FREIGHT RATES & SHIPPING NEWS 
Traffic Bureau 
THE CANNED GOODS EXCHANGE OF BALTIMORE 


A special meeting called by the National Industrial Traffic 
League at Milwaukee, June 11, 12 and 138, is being attended 
by the Assistant Traffic Manager. Many important transpor- 
tation matters are to receive consideration at this meeting, and 
among them will be the recommendations of the league to Con- 
gress in behalf of shippers with respect to pending railroad 
legislation. 


The elimination of so-called unremunerative ocean and 
rail routes, was ordered on May 29th, when Freight Rate 
Authoriy No. 8465 was issued by the Railroad Administration, 
It authorizes the cancellation on one day’s notice of class and 
commodity rates from interior eastern points via Baltimore, 
the Baltimore Steam Packet Line, or Chesapeake Steamship 
Lines via Norfolk and Portsmouth, in connection with the 
Atlantic Coast Line, Seaboard Air Line, and Southern Rail- 
road, to destinations in the Middle West. 


This cancellation, however, will not affect the application 
of differential rates to the same points of destination when 
traffic moves via Portsmouth, and thence via Norfolk and West- 
ern, or Chesapeake and Ohio Railway. 


The Merchants and Miners Transportation Company is 
making active solicitation for shipments of canned foods. 
For convenient reference the following rates are quoted: 
Canned Foods—From Baltimore 


In cents per 100 Lbs. 
©. de 


the press. 


control. 


Patented 


BR. W. BLISS 


High Speed Automatic Sanitary Can Machinery 


Bliss High Speed Top and Bottom Presses 


Perfect Work and Maximum Output 


They are adjustable for different diameters; changes and 
adjustments are quickly made. 
are automatically fed from the holder into and carried through 
Positive top and bottom knockouts are provided. 
All adjustments are open and simple. 
continued without stopping the press. Positive clutch, instant 
Capacity 60,000 to 100,000 ends a day. 


These machines are often arranged with edge curling 
machine attached to back of press. 


the curling attachment is operated in conjunction with and 
direct-driven from the press. 


Builders of the Complete Sanitary Line 


25 Adams Street, BROOKLYN, N. Y., U. S. A. 


Chicago Office: Peoples Gas Building. ~ Detroit Office: Dime Bank Building. 
Offices in Europe: 100 Boulevard Victor, Hugo St. Quen, Paris. Pocock St. Blackfriar’s Road, London, E. C. 


Positive feeds. The strips 


Feeding may be dis- 


Arranged in this way 


Cleveland Office: Union Bank Building. 
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CANNING BOXES 


LOCK CORNER or NAILED CORNER 
WHITE PINE LUMBER EXCLUSIVELY 


Special facilities for handling 
carload shipment 


FACTORIES LOCATED AT ORANGE, MASS. 


Let us quote ‘Delivered prices’? on your requirements 
All boxes go direct from ‘‘factory to consumer’’ 


BOGERT & HOPPER 
67 Barclay Street New York City 


ATLANTIC 


ATLANTIC CAN CO. 


JAMES F. COLE BALTIMORE, :-:-: MARYLAND. 


President 
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NEW YORK MARKET | 


Buyers Show Less Eagerness to Purchase—But Prices 
Firm—Crop Reports Very Conflicting—No Changes 
in Tomatoes—Futures Are Quiet—Peas Are 
Held With Confidence—Oorn Holds 
Holds Its Advance—News 
of Each Article. 


Reported by Telegraph. 


New York, June 12, 1919. 
The Situation—Activities in some lines continue, while in 
others buyers appear less anxious to obtain supplies. Holders 
are no more disposed to let their stock go without obtaining 
full prices, while buyers on the contrary, seem a shade less 
disposed to pay the figures asked. Perhaps that sums up the 
situation in the market as well as anything can. As a whole, 
it can be said that firm prices prevail, and that buyers will 
have to pay practically the figures asked in order to get goods. 
Some holders have no more to offer, while others have small 
lots to which they are holding with much tenacity. Crop re- 
ports are conflicting, yet perhaps in the main they are favor- 
able. % is not always easy to dig out of the mixed mass of 
opinion the accurate report which the business needs to give 

the trade the correct basis needed for their operations. 


Tomatoes—Buyers have been fairly active during the 
week, but with old stock somewhat reduced and holders not 
very anxious to dispose of their property at anything less than 
full prices, business has slowed up a trifle. Spot goods are 
held around $1.60a1.65 for full standard No. 3s; No. 2s are 
$1.15, and No. 10s are $5.50a5.75. Some are asking $6.00, 
and others are reported to be shading $5.25, but that is un- 
confirmed. Supplies of old stock are said to be running low, 
and while some holders want to clear out their stocks others 
appear less anxious. Futures are quiet, with prices about the 
same as the spot goods. No. 3s are, perhaps, a shade firmer, 
though some seem to think that orders for a considerable quan- 
lity would result in a slight easing of the situation. The crop 
situation is reported improved. Rain and heat during the 
week have combined to bring the crop forward, and plants are 
looking well in the Northern section. Thus far acreage seems 
to be reduced. 


Peas—It seems from present reports that the situation is 
not entirely satisfactory to buyers. Nearly all holders are 
convinced of a crop shortage, and are asking more. Fancy 
stock is very scarce, either in old or new crop, and buyers are 
searching for supplies to fill their orders. While accurate es- 
timates are impossible the common information is that the out- 
put will be much reduced in Wisconsin, and fancy grades will 
be scarce. Southern peas are said to be looking well and the 
growth during the week has been favorable. New Jersey fields 
are beginning to come forward, but New York fields are still 
somewhat slow in getting to growing. 


Corn—In the Northern growing sections growth is re- 
tarded, and the week has brought only reports of slow develop- 
ment. From the West come similar reports, excepting that 
they are a shade more favorable. In the South corn seems to 
be doing well. Supplies of old stock are about exhausted and 
are hard to find. Full prices are charged. Western goods are 
held up to $1.65, and standard pack Maine style are $1.60a1.65 
or may be a shade more. Not much fancy is available. 


grades are almost as hard to find as the better ones. 


String Beans—The crop seems to be ¢oming forward 
reasonably well, but the acreage is much reduced. 
yield will be can hardly be estimated. 
sumption at present is light. 


What the 
Movement into con- 
Buyers are not operating ex- 
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‘demand which has kept up from abroad. 


Low | 


tensively in futures. 


Prices remain firm, but are little more 

than nominal, inasmuch as buying is so small. 
Asparagus—Practically the whole output this year has 

been resold once or twice since the first, and the advance has 


been 10 to 15 per cent. Buyers would be glad to take every- 
thing not sold at still further advances, but that seems impos- 
sible, since holders are indisposed to operate. 


Spinach—tThe California pack is about sold out, it is said, 
and buyers are looking for further lots. The pack there was 
larger than ever before, but it was sold out just as quick as 
smaller packs have gone heretofore. 


Fruits—The market is unchanged from last week. The 
features are the constant demand for goods at high prices to 
go abroad, and the increasing demand from buyers here for 
distribution in this country. What the pack will be can hardly 
be said, but that it will be heavier than last year is certain if 
the fresh fruit is available. California packers are planning 
larger packs and that means the whole Pacific coast. They 
are all intending to do the same thing. Domestic buyers are 
having their own troubles in getting assurances of supplies 
for the coming season, excepting at very high prices, which they 
commonly refuse to pay. 

Apples—Demand for apples for exportincreases, and in 
some sections as much as $6.25a6.50 is reported to have been 
paid, but probably $6.00 is the usual price. This is practical- 
ly prohibitive for the domestic buyer, and business is at a 
standstill. The exporter is the man who has the money to 
pay now. The crop in the Northern sections was nipped some- 
what and no one now can give an accurate estimate of the 
probable output, but most interests expect reductions. 

Peaches—One authority says that all packers are sold be- 
yond their capacity, but that doesn’t hinder further commit- 
ments, provided the price offered is right. Exporters are tak- 
ing evrything they can find, and would buy much more freely 
than they do if the stock were available. Old stock is ex- 
hausted, even retailers having sold out under the tremendous 
Price is of no con- 
sequence to exporters, and movement is only restricted by the 
available supply. In the Northern sections the frosts and 
coid caused a reduction in the crop and canners do not expect 
as inuch fresh fruit as commonly, while prices are extremely 
high. 

Blueberries—Maine packers have sold all they care to, 
subject to approval price, and are refusing further orders. No 


old stock is available and it is hard to say what the new crop 
will be. 


Salmon—Not much change in the general situation. Some 
export orders are coming in, but not so liberally as they have 
done. Yet, probably at the end of the month the total will 
be enough to make a good business. Such orders will come in 
more freely in the future. Spot movement is light. Very 
little business is done, holders having a dispositoin to get high 
prices to which buyers commonly object. Red Alaska is quiet 
at former prices, while pinks have moved at slightly shaded 
figures. Medium red is unchanged. Packing operations are 
going forward about as might be expected, but the output is 
still uncertain. Some buying for future delivery is in progress, 
but at present most buyers are conservative and refuse to 
pay the figures asked in some instances. 


Sardines—Not much change in the situation. Old pack 
is moving out fairly well, but packing operations are still de- 
layed. The conditions under which they must be done this 
year are not quite satisfactory and few care to make the start. 
All prices are so high that it is impossible to feel any as- 
surance of a profit. 


Crab Meat—Supplies will be here before very long, but at 
present it is difficult to get stock. The new pack will sell at 
very high prices. HUDSON. 
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Export and Domestic 


CANNERS’ BOX SHOOKS 


Prompt shipments and good 
quality are assured when 
orders are placed with 


ARKANSAS VENEER COMPANY 


Sales Office: 


Factory: 
MILWAUKEE, WISCONSIN HELENA, ARKANSAS 


THE 


SIMPSON & DOELLER CO., 
BALTIMORE, MD. 
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OUR EXPORTS DURING MARCH, 1919. 
-Compiled by Division of Statistics, U. S. Department of | 


Canned 
Tomatoes 
All Other 
Canned 
Vegetables 


Dollars Dollars Dollars Dollars 


Miquelon, Langley, etc. 
Newfoundland and Labrador. 


Trinidad and Tobago 
Other British West Indies... 


Republic ....... 
British Guiana 
Dutch Guiana 

French Guiana 


eee ese 


Dutch East Indies 


Russia in Asia.... 


French Oceania .. 
German Oceania ~ 


Philippine Islands 
Belgian Kongo 
British West Africa 
British South Africa. . 


British East Africa......... 
French Africa 


German Africa 


151, 216 155,427 199,181 


Countries Pounds 
Iceland and Farce Islands........... 360 
Other British West Indies........... 10,042 
Prench West 625 
Dominican Republic. 35,298 
Venezuela ...... 33,520 
Other British East Brit- 

ish India and Strait Settlements). . 48 
17174 
Other British Oceania ieumet New 

20,402 
German Oceania ........... 1,032 
15,343 


; 
1 
SALMON 
Dollars 
31,044 
369,402 
9,512 
| 68 
781,328 
On 1,062,538 
Countries 1,720 
France 662 88474 
Greece 15 26,419 
Norway 2,323 cee 5 26,174 316 
: England 120 93,175 10,427 20,457 , 
Scotlan 8,980 310 - 4 590 
Bermud 69 318 = ste 256 2,456 
i British Honduras.......... 111 26 203 452 aid 
Canada 4,917 21,321 2,159 21,643 
78 102 321 383 
1,736 
36.878 
22 99 187 
103 
Cuba 3.701 11,008 116,663 14,232 121 
Viren of 168 279 46 5.044 
. Dutch West Indies......... 147 8 16 255 tee 
French West Indies........ .... 30 182 3,372 
4 298 3 197 455 
: 329 6,377 300 1,482 421 
1,543 159 246 
3 . 12 1,552 
47 52 111 2,212 3,3 
75 23 536 1,389 
; 100 4 38 194 154 
. 29 84 32 531 1.547 
: 11 72 201 292 2 
9 24 11 23 21,029 
17 20 46 320 1,322 
Japanese China ........... 25 ea 96 104 
38 117 129 45 
Straits Settlements ........ .... 5 7 
283 24 5,761 17,077 
Japan 156 62 10 4,367 3,015 
33 
Siam 264 99,199 
Australia 2,035 40 865 
: Other British Oceania...... 14 166 30 ' 290 3.151 
10 35 322 243 "200 
674 32 610 
1,425 1,135 2,944 3,393 2,150 
253 903 552 
Pee 63 1,059 633 7,822 
13 137 2/076 15,510 
7,313 
11 
2.57 
: 3 cee .- S66 66 8 
‘ Portugners Africa ......... 40 245 252 


Jelly—Jam—Preserves—Marmalades—Fruit Butters—Molasses—Mustard—Salad Dressing 
Lard—Condensed Milk—Syrups—Honey 


Food products such as these, are filled 
most successfully into all kinds of jars, 
cans, tumblers, bottles and cartons. 


Every container is filled with just the 
desired amount—an absolutely accurate 
and uniform quantity—by the automatic 


Visco Filling Machine 


Moreover, there is no waste of product 
because of splashing, dripping or over- 
flowing. This machine fills cleanly and 
rapidly without waste. 


No open supply reservoir with its nu- 
merous disadvantages requires watching. 


Write for descriptive booklet ‘‘T’’ 


The Karl Kiefer Machine Co. 


Cincinnati, Ohio 


The Charles Boldt Paper Mills 


MANUFACTURER OF LABELS AND CORRUGATED FIBRE SHIPPING CASES 


a 
x 


Write us for prices and samples of our STRONG BOX, 
manufactured especially for shipping canned foods— 
STRONGER than WOODEN BOXES 


WEIGHS LESS - - - COSTS LESS 


The Charles Boldt Paper Mills 


Cincinnatti 


DROP US A LINE 


THE CANNING TRADE. 17 as 
| © 
: 
Complete Equipments for the Economical Packaging of Food Products. aati 
x Y 1 
J s s 
s 
‘ = 
x 
x 
: 
= 


18 THE CANNING TRADE. 


THE JOBBERS INFORMED ON INSPECTION 


President Frank Gerber Explains the Great Plan to National 
Wholesale Grocers Convention in Cincinnati 
June 4th, 1919. 


It is with especial pleasure that I bring you greetings from 
the National Canners’ Association, an especial pleasure be- 
cause it is my privilege to make to you today an announce- 
ment of progressive movement in which I am sure you will 
wish to co-operate. 

To fittingly introduce my subject I will say at the outset 
and not in any spirit of exaggeration, that the movement in 
question is, considering its scope, the most extensive progres- 
sive movement ever undertaken co-operatively. In proportion 
as you grasp the significance of those words—the most ex- 


tensive progressive movement ever undertaken co-operatively— 
will the subject command your attention. 


I shall try to present my subject purely in a conversa- 
tional way, because of my feeling that the idea is so big, so 


big in its simplicity, that any attempt at oratorial effect would 
weaken the presentation. 


The big idea contemplates the eventual certification of 
each and every can of canned foods, disinterested certification 
of wholesomeness, of fresh products, of sanitary manufacturing 
conditions, and of correctness of statements upon the labels. 
To make this certification possible the canners in a co-opera- 
tive way through the National Canners’ Association have or- 
ganized what will finally be a nationwide inspection service, 
which in its operation means that each subscribing canner by 
accepting the service not only insures and safeguards the 
quality of his own products, but is assured by reason of the 
daily physical and laboratory examination and inspection of 
his competitors’ materials and practices that both his and his 
competitors’ products are worthy of certification to the public. 


This certification based upon inspection will be the basis 
and theme for an advertising camapign. 


Inspection, 

The inspection service contemplates at first standardiza- 
tion with respect to basic uniformity of materials and practices, 
and as the service develops, standardization of quality grades. 
You will understand that there is no thought of standardizing 
individuality or of securing absolute uniformity of product, but 
rather to establish a basic uniformity of wholesomeness and 
purity, and there will necessarily still remain a broad field for 
individual or local effort to attain superiority by reason of 


flavor and style due to climatic conditions or to exceptional 
care in method of selection and treatment. 


This service is in no sense experimental, having been in 
operation since 1916 on Maine’s sardines, and has also been 


in practical operation on California sardines and Southern Cali- 
fornia fruits and vegetables. 


Machinery of Inspection. 

In each State, or other more practical geographical di- 
vision, there will be a National Canners’ Association inspection 
office and laboratory, in charge of a chief inspector, under 
whom is a crop of carefully selected and trained travelling in- 
spectors who will make daily visits to subscribing plants, make 
thorough examination into and detailed reports as to materials, 
products, and sanitary conditions, and draw representative 
samples for laboratory examination. In each district there will 
be an advisory board, elected by the subscribing canners, which 
will act in an advisory capacity on practical questions. The 
operation of, and the co-ordination of the work of the several 


districts will be under the direction of an assistant secretary 


of the National Canners’ Association in charge of certification 
service. 


Membership. 

Participation in the service is entirely voluntary, and is 
open to any member of the National Canners’ Association, and 
membership in the association is open to any canner. The 
cost is prorated in each district, and for 1919 is limited to the 
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Stecher Litho lel ©. 
Rochester, NY 


Our Labels 
are the Highes est 
for Commercial Value. 
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BROKERS FOR EXPORT 


Packers and canners who want the profitable foreign trade, and who also wish to 
make their brands known, can have our services without expense other than usual 
brokerage on business actually obtained. 


Each Saturday, we publish a small newspaper giving market information and prices, 
which we send to the wholesale grocers and food importers thru Europe. Our agents 
and representatives in each country and important city regularly call on the trade. 
A member of our firm spends six months of each year in Europe. (Now in France), 


Each country has its own language, customs and business methods. We know the 
wholesale trade, what they will buy and how to deal with them. We get the orders, 


handle the correspondence, attend to the shipping and arrange for you to receive cash 
in New York. 


R. T. FREEMAN & CO. 


Export Representatives 
72 Wall Street NEW YORK 


The large number of INVINCIBLE Corn Huskers sold this year has 
been very gratifying to us. 


On account of the majority of orders being placed early in the year, 
we have been able to make early deliveries of those, and render better 


service to orders which came later. 


As a result, we have the situation well in hand, and can take care 
of a few more orders even at this late date. 


GIVE US AN OPPORTUNITY. 


INVINCIBLE GRAIN CLEANER COMPANY, 


SILVER CREEK, N. Y. 
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actual cost of inspection, but in 1920 and subsequent years 
there will be an additional charge for publicity expense. 


Status of Organization. 


As previously stated, three districts were in operation in 
1918 with an output of approximately 6,000,000 cases. The 
following districts have already organized: Illinois, 3,177,000 
cases; Ohio, 3,383,000 cases. In New York and Michigan and 
in the. Tri-States, New Jersey, Delaware and Maryland, or- 
ganization is assured. Iowa and Wisconsin are to hold meet- 
ings on the 10th and 11th, respectively, and in Minnesota the 
subject is having consideration. 


Certification. 


Certificates for eligible products of 1919 will be attached 
to the shipping cases. This to inform the jobbers and retailers 
as to the canners whose individual cans will be entitled to and 
will bear the certification insignia of the National Canners’ 
Association, which the public will be educated to look for 
upon 1920 products. 


Educational Work. 


The certification service is the foundation upon which the 
Educational Committee will inagurate two publicity campaigns. 

The first is to reach the canners themselves and demon- 
strate to the conservative and reactionary the benefits that 
will accrue to them by participation in this movement which 
has for its purpose the acme of service to the consuming public. 

The second is to educate the general public as to the 
wholesomeness and economic and diatetic value of canned 
foods; to displace ignorance with knowledge; and to dispel un- 
warranted prejudice, and this primarily will be by the adver- 
tisement of the certification service. Based upon the expecta- 
tion of 20,000,000 cases of canned foods eligible for certifica- 
tion in 1919, and this is now practically assured, our Educa- 
tion Committee plans a publicity campaign involving an ex- 
penditure of $300,000 during the remainder of this year. This 
will be financed by underwriting by the interested and pro- 
gressive canners and the cost finally will be equitably dis- 
tributed among the benefited canners by refunding from their 
publicity contributions for the years of 1920, 1921 and 1922. 


You will undestand that the educational or publicity campaign 
will be continued and expanded from year to year. 


I am trying in my presentation of the subject to eliminate 
the detail which is necessarily voluminous, feeling that from 
a general outline you gentlemen will grasp the inherent cumu- 
lative force of the plan and will readily appreciate its com- 
pelling magnetic potency of attracting the eager consumption 
of certified goods as well as the enthusiastic co-operation 


of the canners as the advantages accruing from the service 
become apparent. 
The Cost. 


The cost of inspection of 1919 goods sold for future de- 
livery will, of course, be assumed by the canner. As to the 
spot sales of 1919 pack it must necessarily be added to pack- 
ing costs. The expense of inspection and publicity for subse- 
quent years will properly be an element of cost, and may at 
first add slightly to the consumer’s price, but this hardly 
seems probable as it would seem that eventually this slight 


added cost should be absorbed by efficiency in manufacturing 
and distributive processes. 


Your Co-operation. 


The motives underlying this movement will recognize 
as “practical idealism,” ‘‘intelligent selfishness,’ or the ideal 
of ‘“‘live and help live,” or whatever you may choose to call 
that spiritual force which dominates the really intelligent ac- 
tions of men and nations today. That you will co-operate in 


this movement we are assured; that you will encourage the 
progressive canners we are assured; and the purpose in bring- 
ing this message to you today in advance of complete organiza- 
zation of the service, is that you shall have the advance no- 
tice which in simple fairness is due to you, that you may most 
effectively co-operate by preparing to share in the advantages 
of our publicity campaign, 


A FEW GOOD POINTERS TO EMPLOYERS. 


One of the brightest little sheets that come to our desk is 
the weekly invitation to luncheon, sent out by the Advertising 
Club of Baltimore, of which I am a member, but a very poor 
attendant in person. Some day I am going to get ahead of 
this continual rush, and take in these soul-inspiring and helpful 
luncheons, because they are attended by live-wire business men 


and there is always something good said and done at them, 
much to be gained just through contact with such men. 


Just now, however, I want to call the attention of every 
employer reader of The Canning Trade to the following, taken 
from the June 11th issue of this invitation. It appeared there 
under the caption ‘Uncle Jerry Says’ and is from the pen of 
Jerome P. Fleishman. You need it—and you will realize it, 
when you read it. 


“Listen to this, ye employers. Its an extreme 
case, of course, but it’s true. The point of the story 
is that it never does any harm to let a faithful em- 
ploye know that his work is appreciated. 

A young man is employed by a big contractor 
right here in Baltimore. For years this young man 
has done excellent work. His value to his employer 
increased each week. He was so far above the aver- 
age employe of the concern in ability, loyalty and en- 
thisiasm, to say nothing of hard work, that compari- 
sons only showed him to better advantage. 

Well, the employer owned a big automobile. It 
was his practice to let that worth-while employe, to 
whom he had taken quite a fancy, have the use of the 
car on Sundays occasionally. The employe, whom we 
will call Jones, used to take his wife and little ones 
out in it, and they had great fun. And to show his 
appreciation of his employer’s kindness, Jones set a 


tremendously high sales record for himself—and 
made it. 


One Saturday afternoon his employer called 
Jones to the mat. ““‘Jones,” he said, with a stern- 
ness that was a bit foreign to him, “you’ve been with 
me ten years now and you are making good. I’m go- 
ing to give you another raise in salary—not much, 
but about all that is good for you right now.” 

Jones stammered his thanks. “And, oh, by the 
way,” said the employer; ‘‘would you like to take an 
automobile ride tomorrow?” 

“Yes, sir,’ said Jones. 

“Well, you'll find a car down at the curb.” 

Jones went down. There was a car, but it 
wasn’t the big touring vehicle belonging to his em- 
ployer. It was a smaller touring car, but a little 
beauty. While Jones was stroking his chin and look- 


ing the thing over the office boy ran out of the 
building. 


“Mr. Jones, sir,” said the boy, “‘the boss told me 
to say that he forgot to tell you now that this car is 


yours for keeps and that he hopes you and your fam- 
ily will have many a fine ride in it.” 


It was true. Jones went back upstairs to the 
room of the “old man,” as everybody lovingly called 
him, and tried to give words to his thanks. His 
eyes filled with tears and he couldn’t speak. But 
the man” understood. 

Not every employer can present his faithful ones 
with automobiles. That wouldn’t do at all. The 
point I want to make is that every employer CAN and 
SHOULD, in some tangible, human way, show his 
appreciation of services faithfully rendered and duties 
well performed. The basic idea of unionism is to 
force this appreciation. I am not in sympathy with 
that kind of force. It should not be necessary. True, 
human nature is a queer thing, and, as the old say- 
ing hag it, “give a finger to some people and they’ll 


Cameron Automatic 
Double Seamer 
No. 154 


Advanced Engineering rep- 
resenting a decided refinement 
in the design and operation of 
@ machine for attaching can- 
tops to filled Sanitary Cans. 


The cans do not revolve and 
there is no spilling. 


We manufacture every mac- 
hine required for making cans 
of any type or size. 


Cameron Can Mch. Co. 
Successors to Torris, Wold & Co. 


Ne change of ownership, 
personnell or location 
CHICAGO. VU. S. A. 


- The United States Printing & Lithograph Co. 
Baltimore — New York — Cincinnati | 
Baltimore Office & Works -Cross,Coving on &Sander Sts. 
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want the whole hand.” But not every man wants 
the whole hand. Many with whom I have talked on 
this very subject aren’t working up to their capacity 
simply because they have never been inspired by the 


sort of appreciation that makes for organization and 
team-work. 


Employes are human beings. Their demands 
frequently are unreasonable. But I have studied 
numbers of instances wherein a bit of human-ness on 
the part of employers would have worked wonders 
in the quality and quantity of the labor they were 
trying to buy with mere pay envelopes. Employers 
with vision are realizing this. Those without vision 
will be forced to see it because as appreciation be- 
comes more and more a part of the relationship be- 
tween capital and labor, between employer and em- 
ploye, between man and man, its value will have to be 
reckoned with in the labor markets of the world. 

Why, bless you, only the other day I heard of a 
big concern losing four of its best men—men whose 
value to it had grown with their years of training and 
experience in a particularly technical line of work— 
simply because those men, whose salaries had been 
raised once in ten years, realized that their future lay 
outside of the organization to which they had given 
so much and from which they had received so little 
And a woman whom I know, who has worked four 
or five years in a big department store, was “docked” 
one-quarter of a day’s pay recently because she 
asked to get off long enough to have a terribly sore 
foot treated. Her immediate superior wasn’t any too 
gracious about allowing her to have that much time 
even at that and even in such an emergency. 

Loyalty? Sure. If you can’t be loyal to your 
employer, in Heaven’s name get another job. But 
there is something to be said from the other side 
of the fence, too. So long as employers fail to treat 
their employes civilly, sympathetically, understand- 


ingly, so long will employes fail to give of their full- 
est and best.” 
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THE STATUS OF PRIVATE FLAGS IN TRADE-MARKING 


A Decision That Clears Up Obscure Points in the Use of Es- 
pecially Appropriated Flags. 


(Special Washington Correspondence in “Printers’ Ink.’’) 


The flag of the United States may not be registered as a trade- 
mark. This fact seems to have made a number of advertisers all 
the more keen for the use in this capacity of private flags. As 
a result, there recently came to the court of last resort at Wash- 
ington an interesting test case that in the disposition has served 
to clear up several obscure points with respect to the use of flags 
as trade-marks. This contest was between the Alaska Packers’ 
Association and Getz Brothers & Co. It indicates the extent to 
which a producer of branded specialties may monopolize the flag 
idea in a given field of trade. 

For years the Alaska Packers’ Association has been striving 
to pre-empt, as a pioneer, the plan of identifying various brands 
of canned salmon by means of distinctive flags. The Association was 
organized in 1895 through the combination of a number of minor 
companies. Each of the merged companies had been accustomed 
to use a flag bearing distinguishing letters as a mark. The con- 
solidation continued to use the flags of its constituent companies 
to designate different brands of salmon. 

In the evident belief that flag flying in the salmon trade was 
its exclusive prerogative, the Alaska Association some years ago 
took issue with the Admiralty Trading Company when that con- 
cern attempted to register at Washington a flag having a blue 
background with a monogram in red, “A. T. Co.” It could scarcely 
be charged that the Admiralty flag was a counterfeit of any of 
the Alaska flags. The Alaska Association, however, raised the 
point that the mere fact that it was of similar general appearance 
was calculated to cause confusion in trade. 

In that contest of years ago the Alaska Association was un- 
able to stop its rival. The failure, by the by, was due to an ele- 


The Success of the Canner 


cannot be judged alone by the number of cans of food turned out per day. True, this is one of the most essential 
things, but of still greater importance is the production of canned goods that will retain their quality and reach the 


consumer in first class condition. 


To make relatively certain that your canned product will be free from impurities and fermentable matter, 
which quickly destroy both quality and value, sanitary cleanliness as a preventative should be rigidly practiced. 


Hundreds of canners are now using 


INDIAN IN CIRCLE 


labor and material. 


IW EVERY PACKAGE 


Y 


Sanitary 
Cleaner and Cleanser 


throughout their plants, because they have discovered by the constant use of this cleaner that 


‘flats’? and ‘‘swells’’ have considerably decreased, due to the unusual sanitary cleanliness it is 
possible for this material to maintain. 


Furthermore, because every particle of this material is a cleaner it saves money in time, 


= SIVOROTTE Satisfy yourself by ordering a barrel from your supply house on our money back guarantee. 
en IT CLEANS CLEAN 
The J. B. Ford Co. Sole Mnfrs. Wyandotte, Mich. 
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The Hansen Pea & Bean Filler 


THE FILLER THAT PAYS FOR ITSELF 
ONE SEASON’S PACK 


E ONLY FILLER THAT: 


Changes the amount of sauce automatically to suit the 
quality of peas. 

Does not cut the peas irrespective of size. 

Will not smash the cans. 

Will ng to closing machine at high speed without 
spilling. 

Can be taken apart and cleaned without the use of tools 
and assembled in a few minutes. 

Can be sterilized instantly by opening a steam valve. 

Will run over 120 cans per minute. 

Is a real rotary filler. No cams, eccentrics, etc. to get out 
of order. Only four gears in the whole filler. 

Occupies only one-fourth of the space of other fillers. 

The brine and peas are mixed in the filler before discharging 
into the cans. 

Has a method of removing free salt, free sugar and sand 
from the brine. 


Special Note 


The Hansen Sanitary Pea Filler is operated equally well 
with Baked ans, Red Kidney. Beans, Lima Beans, 
Pork and Beans, Hominy, Gooseberries, Blueberries 
and some soups. 


Write today for Details and Catalog. 


Investigate the Hansen at once. 
Send for detailed information. 


Metal Working Dept. 


The Wisconsin Chair Co. 


Port Washington, Wis. 


DEL MONTE the best known \ 
and most-called-for brand of canned 
fruits and vegetables in America 
and thus one of the 
most profitable 
for you to 
handle. 


Choice Seeds 


of CABBAGE, BEET, BEANS, DWARF Lima Beans 
CUCUMBER, OKRA, PUMPKIN, PEAS, SPINACH, 
SUGAR CORN, TOMATOES, SQUASH 


Seeds For Canners 


ASK FOR PRICES OF ANYTHING IN THE SEED LINE 
YOU NEED. WE GROW ALL LEADING VARIETIES. 


Ask for detailed information as to varieties and prices. 
Drop us a postal today while this advertisement is fresh 
in your mind, stating what you want to know, and we 
will try to send you a practical answer. 


We have had long experience in the seed business, and 
want to make new and keep old customers. We invite 
you to become our customer. We have several family 
customers of over 120 years standing. No other seeds- 
man can approach this record. 


Bloomsdale Seed Farms, Founded 1784 


D. LANDRETH SEED COMPANY 


BRISTOL, PENNSYLVANIA 


>> 
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ment that has no little interest for advertisers who have “families” 


of products. It was ruled that inasmuch as the Alaska organiza-. 


tion was using several different flags in the sale of different 
brands of its own goods, it was hardly in a position to contend 
that the new flag on the trade horizon would cause confusion. 
This was held especially because the new flag differed from each 
of the Alaska flags quite as much as they differed from one an- 
other. Underterred, however, by the decision that the flag must 
be kept open as a medium for all branders, the Alaska Packers’ 
Association broke lances with Getz Brothers & Co. when the 
latter firm sometime ago adopted the flag motif for the identifica- 
tion of salmon. But this time, instead of the picture of a pen- 
nant, the words “Our Flag” were used as a brand. 


The Latest “Flag” Case. 


In the present instance, as in the earlier episode, the Alaska 
Packers’ Association sought to stay its competitor on the plea 
thet a multiplicity of flag brands would tend to confuse the trade 
and mislead the public. For twenty years or more, according 
to the officials of the Alaska Association, its canned salmon has 
been known to the consumer as “Flag” salmon, or “Flag 
Brand” salmon. The flag idea was dominant in the whole system 
of marking, and two of the labels in use on members of Alaska’s 
“family” of products bore, respectively, the inscriptions “Cole- 
man’s Flag” and “Hume’s Flag.” 

The recent case came before the Examiner of Interferences 
at the Patent Office. He acknowledged the possibility of confu- 
sion and denied to Getz the right to register “Our Flag.” The 
Examiner in reaching this conclusion took the ground that there 
was really no parallel between the current case and the dispute 
of several vears ago between the Alaska Packers’ Association and 
the Admiralty Trading Company. He reasoned that while in that 
earlier case the applicant was seeking to register a specific design 
of a flag, in the present case the applicant’s mark was much 


THE 
MANUFACTURE 
OF 
TOMATO 
PRODUCTS 


By W. 


G. HIER 
former chief chemist and district factory{supervisor of the 
T. A. Snider Preserve Co. of Chicago. 


An up-to date book completely covering the manu- 
facture of whole tomato pulp, catsup, chili sauce, tomato 
soup and trimming pulp. 


New Processes 
Complete formulas 


Bottling the same with- 


out after sterilization. 


ANEW, simple, accurate, How to pack trimming 
pulp testing method. pulp the government will 
The scientific preparation approve. 

of non-preservative cat- Twelve chapters of solid 
sup. meat—no trimmings. 


$5.00 POSTPAID 
ORDER THROUGH Canning Trade’’ 


broader—it might and does apply to any flag. This view was 
not upheld, though, when the case was carried on appeal to the 
United States Commissioner of Patents. 

Reviewing the case, Commissioner Newton applied the logic 
that the Court of Appeals has prescribed in the earlier case. The 
claimant to flag monopoly had, he felt, weakened its case by using 
a number of different flags. If one rival, he contended, was priy- 
ileged to use a flag as a trademark, it was “drawing pretty fine 
distinctions” to say that another rival was not entitled similarly 
to employ the words ‘Our Flag.”’ “‘The distinction,’ added the 
Commissioner, “is entirely too-fine to be noticed by the purchas- 
ing public.” This is, by the way, further evidence of the con- 
stant effort at the Patent Office to approximate the viewpoint of 
the buying public. Final appeal of the case to the Court of 
Appeals brought no upset of the Commissioner’s cerdict. On the 
contrary, the court of last resort gave the opinion: “We believe 
that the Commissioner was right and for that reason his decision 
is affirmed.” 

Liability to confusion in trade is always a fascinating subject 
because every such instance has to be considered as an individual 
case without too much regard for precedents. In this rivairy in 
salmon selling, with both producers located at San Francisco and 
operating in the same territory, the bogey of trade confusion was 
bound to be conspicuouys. The Commissioner of Patents, after 
pondering a mass of evidence, ruled that “There is no satisfactory 
testimony that opposer’s (Alaska Packers’ Association) goods have 
ever been called ‘Our Flag’ goods.” He admitted that he was 
even more skeptical on this score because the opposiing interests 
“have been using these marks for possibly 25 years side 
by side and yet opposer has failed to show a single case of con- 
fusion.” This is particularly notable because the competitive goods 
were on sale in overlapping territory and the article involved 
is a staple food product which is supposed to be susceptible 
to confusion. 


Lewis BEAN CUTTER, 1919 


Attention, Mr. Canner: 


If your cutter does not cut old and stringy beans clean 
off, then you should have a LEWIS cutter, which cuts 
perfectly. 

Also built to cut okra, celery, rhubarb and peppers. 


We also build Pineapple PEELERS and small, pow- 
er, CAN TESTERS. 


E. J. LEWIS, Middleport, HY. | 
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HOW ARE YOU PROTECTED? 


Suppose your property was damaged by fire today—would 
your present Insurance be sufficient to cover your 


loss adequately? Have you ample protection? 


First—Consider the value of your cans, cases, labels, etc., 
which you have purchased to take care of your pack. 


Next—Determine the amount of stock stored in your 
warehouses. 


Also—Figure the cost to replace your buildings and mach- 
inery at present high prices. 


You will unquestionably require more Fire Insurance pro- 
tection and the time to place your additional re- 
quirements is NOW—BEFORE THE FIRE. 


The more of your insurance you place through 


WARNER INTER-INSURANCE BUREAU 
AT 


CANNERS EXCHANGE SUBSCRIBERS 


The greater will be your saving in this item of expense— 
You will receive 


MORE INSURANCE 
and BETTER PROTECTION 
for LESS COST 


Write Lansing B. Warner, Incorporated 
Attorney 


104 S. Michigan Ave. Chicago, Ill. 


Officially endorsed by the National Canners Association 
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A SUMMARY OF THE EXAMINATIONS MADE UPON PEAS 
PURCHASED BY THE ARMY IN 1918. 


A. W. Bitting. 


The pea is used in the Army as a delicacy rather than as a 
staple food. It affords a good food value, but at a considerable 
increased cost over that which can be obtained in a similar form 
in beans. It is used for its appetizing effect and to give variety to 
the menu, two things which are very necessary to keep men in 
the best physical and mental condition. The desire is, therefore, 
for. a very good quality of pea. The specifications do not indicate 
that any particular commercial grade will be accepted, but are de- 
scriptive of what might be called good standards or fancies. 


The examinations here reported were made of 746 lots of 
peas offered to the Army under the allotment plan and were made 
as a study without reference to whether the peas were accepted 
or rejected and without knowledge of the grade upon which they 
were accepted. This does not represent all the offerings made to 
the Army, as some were so poor that samples were not sent in. 
It does afford a good survey of peas from the entire United States, 
except from the States of New York and California, the packs 
in these two states being delivered to the Navy. 

Six hundred and ninety-five lots were graded according to 
the usual commercial practice, but in addition weighings were 
made for gross and net weights upon the drained peas and liquor, 
the peas graded for size over screens corresponding to those on 
the original grader, and the vacuum determined on the can. 

The peas graded as follows: 


241 lots or 34.5 per cent. 
Soo. ee 352 lots or 50.6 per cent. 
Substandard ...... 112 lots or 14.9 per cent. 
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In addition to the above, 10 lots contained flat sours, 3 lots 


. contained swells, 4 lots contained ropy peas, and 2 lots contained 


springers and were given no grade. Bighty per cent of the trouble 
occurred in open top cans. 


The grades claimed and those found did not agree in many 
cases, the claims being from one to two grades above that found. 


The packer’s idea of a standard seems to be anything which is 
edible or looks edible and that there is no such thing as a sub- 


standard. It was not surprising that there were not more fancies, 
as that grade was not called for, but neither was it pleasing that 
so many véry poor peas were proffered as of good quality. 

The best deliveries of stocks came from the State of Wis- 
consin, the poorest from Indiana and Illinois. Owing to the ab- 
normal weather conditions in those two states only a very few 
lots could be accepted. 

The average gross and net weights per No. 2 cans, the weight 
of drained peas and liquor, and the vacuum on the 746 lots were 
as follows: 


Average gross weight............... 700 grains 
Average weight of peas............ 373 grains 
Average weight of liquor........... 2138 grains 
Ave. vacuum in those having vacuum 8.4 inches 


The vacuum varied from 1 to 20 inches, the best lots having 
from 10 to 12 inches. 


In order to make a comparison of the different grades, a basis 


was obtained by taking the weights upon forty lots in each grade. 
These gave the following results: 


HUSKER 


98% Perfect Husking. 


from the cob. 


519 


“PEERLESS” 


WASHER 


Removes all the dirt and 
silks before the Corn is cut 


EXHAUSTER 


Rotary, Simple, Compact, 
Durable, Economical. 


SEND FOR CATALOG 


PEERLESS HUSKER COMPANY 
CORNWALL. AVENUE 


SYRUPER 


Handles Sauces, Syrups, Brine, 
Tomato Pulp and Any Liquid. 
Handles All Sizes of Cans. 


BUFFALO, N. Y. 
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BUY YOUR CHAIN NOW | 


Chicago Conveyor Chain is die-stamped from cold rolled steel 
and fitted with steel rivets and case hardened rolled bearings. 
It wears longer and runs smoother than cast iron chain. 


Chicago Conveyor Chain 


Is ideally suited to carry cans away 
from the closing machine on 
sanitary lines, also very suitable 
for use with cap and hole cans. 


This chain made the Chicago Capper a success 
in the days of cap and hole cans 


Write today for particulars 


CHICAGO SOLDER COMPANY 


218 N. Union Avenue CHICAGO, ILL. 


SCREW CONVEYORS | 


CALDWELL “HELICOID” SCREW CONVEYOR with flight rolled from a single strip of metal, no laps or rivets to 
catch or tear your product. Internal bushings permit interchange with corresponding sectional flight conveyor, the same 
standards being preserved. From 3 inch to 16 inch diameter in black or galvanized steel. 


STEEL CONVEYOR TROUGHS black or galvanized, plain or perforated bottoms. 
Box ends, countershaft drive ends and conveyor hangers. 
A complete line of ELEVATING, CONVEYING and POWER TRANSMITTING MACHINERY. 


H. W. CALDWELL & SON CO. 


CHICAGO, 17th & Western Ave. 
NEW YORK, 50 Church St. 
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Gross Net 


Weight Weight Per cent 


Weight Weight Peas Liquor Vacuum with no . 


Grade Grams. Grams. Grams. Grams. Inches Vacuum 
588 371 217 15 
Standard ....,.... 700 584 370 218 6.2 15 
Substandard ..... 691 579 382 194 5.9 25 


When the examinations were made it was assumed that. 355 
grams, 12.5 ounces, should represent the minimum weight of peas 
for fancies, and that 270 grams 13 ounces should be consid- 
ered the minimum weight for standards and substandards. It 
was evident from the fill that it was possible to attain to these 
weights, and that if all cans, or a large proportion, fell below 
these, it was due to the set of the fillers and was intentional. 

Occasional short weight cans will occur with any setting of 
a machine, but are the exception and not the rule. 

Upon this basis of 12.5 ounces for fancies and 13 ounces 
for standards and substandards, 16.5 per cent of the fancies, 
32 per cent of the standards and 40 per cent of the substand- 
ards were slack filled. 

Since the foregoing work was done the Bureau of Chemistry 
has expressed the opinion that a No. 2 can should contain 13.5 
ounces or 383 grams of peas with a slight tolerance for those of 
light specific gravity. Upon this basis only 208 lots, or 28 per cent, 
were full weight. The grades in the 208 lots were as follows: 
Fancy, 53 lots, or 25.5 per cent; standard, 101 lots, or 48.5 
per cent, and substandard, 54 lots, or 26 per cent. The best 
deliveries to the Army did not exceed 375 grams and averaged 
just below 370 grams. ‘They were not considered slack filled, 
but would not have been a good fill for standards or substand- 
ards. The effect of slight over-filling the fancy stock is to 
cause turbidity of the liquor and to reduce the grade. 


There is greater difference in the size of the peas in the dif- 


ferent grades than is generally supposed. Peas are all sifted for 
sizes before blanching and with strictly fancy stock only from 
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4 to 6 per cent increase in the blanching and processing so that 
they will not pass through a screen of the same size as used in 
the original grading; in extra standards the increase is in from 
10 to 15 per cent. 

An element which enters into the quality of peas is the com- 
position of the brine or liquor used. Pressure was exerted by the 
Food Administration to conserve sugar, consequently not so much 
was used in 1918 as under normal conditions. Some packers re- 
duced the sugar without making a corresponding change in the 
proportion of salt, and thus made the latter distastefully promi- 


nent. The sugar varied from none to 45 pounds per 100 gallons 
of water, and the salt from 8 to 25 pounds in the same mixture. 
The best results were obtained when about 20 pounds of sugar 
and 16 pounds of salt were used in making 100 gallons of brine 


for Alaska peas and a slightly less quantity of sugar for the 
sweet varieties. 


The two factors given most weight in the Army examination 
of peas were flavor and tenderness. It is a refinement to have 
a liquor of almost sparkling clearness and the peas of a beautiful 
uniform color, but if the peas be hard and with a flat, insipid 
taste or the brine be excessively salty, they will not be relished 
and will fail to accomplish the object for which they are intended. 
There has been a remarkable improvement in the packing of peas 


as far as mechanical preparation is concerned in the past ten 
years, and too much emphasis is given those points in arriving at 
grades and too little value given to the edible qualities. 

One of the disqualifying factors, and one which can be easily 
overcome, is the presence of dirt or foreign matters in the cans. 
The presence of dust, dirt, sawdust, coal cinders, bits of sticks, 
ete., do not reduce the grade as some assume, but properly bars 
it consideration. This condition was found very often and indi- 
dates that there is a very general disregard for the proper wash- 
ing of cans prior to their use. ; : 
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in THE HEART oF 
THE CANNING DISTRICT 


N Baltimore, in the very heart of the great canning dis- 
trict, you'll find the busiest little white metal plant 
in the country turning out canning solder for canners. 

It’s one of the branches of the UNION SMELTING 

& REFININ@® CO.—yet in spite of its size there’s no 
plant of its capacity that turns out more or better solder. 


If you are in the Baltimore district and want quick deliveries, order 
your solder from this Baltimore branch plant. If you are out 
of the Baltimore district just remember that we have branches in 
Chicago and Detroit with our main big new plant at Newark, N. J. 


Keep your employees sweet. Give them the right solder and they 
will turn out the perfectly sealed cans. 


Save time, money, work and worry and get a superior product be- 
sides dy using UNION SOLDER today, tomorrow-everyday. 


UNION SMELTING & REFINING CO., Inc. 


SPECIALISTS IN 
WHITE METAL, ALLOYS, BABBITT, SOLDER, TYPE METAL, TERNE METAL 
MAIN WORKS 


St. Charles Street and Avenue L, NEWARK, N. J;—Branches—CHICAGO—DETROIT 
BALTIMORE, Howard and Ostend Streets. 
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MORE 


E will not be able to accept further orders for Monitor-United Corn Huskers for the 1919 

Season. We have reached the point where we are compelled to refuse orders for this 

machine, except for 1920 delivery, and are working a large part of our entire force full time, nights 
and Sundays in producing the Huskers that have been sold. 


Those that know this machine are not surprised at this tribute paid to it so quickly after its 
introduction. 


—United Husker 


REGISTERED TRADE-MARK 


THE HUSKER 
THAT FEEDS LIKE 
A CUTTER 


But this fastest of all feeds is only one of many places where this marvelous machine surpasses 
every other husker. 
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THIS SEA 


And here are some of the reasons why we sold _ our 
entire output in the midst of the buying season and 
more than three months before the corn packing 
season commences: 


CUTTER FEED: The corn is put in any part of -a feed trough, pellmell fashion, and overlapping ears are 
mechanically separated. No skill is required in placing same, and no training of operator is necessary. Girls 
have been found to be most efficient operators. 


AUTOMATIC DEBUTTING: A simple mechanism automatically finds the shoulders of ears fed promiscuously 
in quantities in the feed trough, and whatever the size of the ear may be, the butt absolutely is severed at a 
predetermined point relative to the actual grain shoulder of the ear. 


HUSKING TUMBLERS: The corn is husked by the proper positioning of the ear and not by friction as on 
all other machines. This enables much faster and far more positive husking with less mechanism. 


CORN WASHING: The husking tumblers present all sides of every ear to the water, and as the husking is 


not done by friction, much more water can be used without affecting husking quality or efficiency. The 
tumblers carry away all dirt, silks, etc. 


. SILKING: By positioning the ear for husking and not depending on friction, the silking is done simultaneously 
with the husking operation. , 


CAPACITY: Virtually that of the corn cutter. 


7.. QUALITY: The stock is husked, silked and washed cleaner than by any other mechanical method yet devised. 


WASTE: Absolutely is reduced to a minimum, and the machine is automatically self adjusting for all kinds 


of corn at all periods of the season in all sections of the country. This saving is one of the most vital features 
of this method. 


LABOR: Only one operator is required for a machine. 
POWER: Needs less than any other single unit husker. 


CONSTRUCTION: One of the finest constructed machines ever offered to the canning industry. Built entire- 
ly of metal, iron, steel, bronze, and where the functioning is rapid, of aluminum. Box castings insure proper 
_alinement of important bearings. Husking tumblers are of non-corrosive metal. 


TRANSMISSION: All moving parts are driven by cut gears completely encased. 
SPACE: One third of that required by other huskers necessary to do the same amount of work. 


- ADAPTABILITY: May be used in any layout for other machines, but compactness and arrangement permits 
special layout that saves 20% of required floor space. 


Manufactured by 


Huntley Manufacturing Co. Huntley Manufacturing Co. 


LIMITED 


Silver Creek, WN. Y. Tillsonburg, Ontario, Canada - 


Special Agents 
A. K. Robins & Co, Baltimore, Md. Brown, Boggs Co., Ltd., Hamilton, Ont. 
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SEATTLE MARKET 


Market Active—Packers Look for Good Prices—Packing on at 
Some Points—Federal Trade Commissioner’s Re- 
port Off on Salmon—England a Probable 
Buyer—Some News of This 
Section. 


Reported by Telegraph. 


Seattle June 13, 1919. 

Salmon—tThe canned salmon market is reasonably and 
seasonably active. Considerable reserve is apparent on all sides. 
Packers are in no haste to definitely dispose of their 1919 packs, 
for they can see nothing but good prices ahead. In fact, one 
hears a good deal of a possible advance in prices after opening 
quotations are announced . The jobbers and retailers are in a 
hurry to stock up, for at present prices, or at prices which are 
to be named eventually, a lot of money will be tied up, and the 
buying end of the business is not disposed to tie up its funds 
in a product that they profess to believe will not advance much, 
for a number of months at any rate, after prices are announced. 

All hands are now ready for the 1919 pack. The last of the 
Alaska cannery fieet has left for the North. Packing is in prog- 
ress at some spots and early reports are favorable. 

There is much discussion in canning circles of the report put 
out a few weeks by the Federal Trade Commission. Packers, of 
course, feel that the Commission’s investigators did not obtain 
accurate data on which to base its conclusions. For instance, it 
would be pretty hard to convince a packer that he made a gross 
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profit of $2.54 on his pack in 1917 (the Commission’s report being 
based on 1917 activities). The Commission finds and reports that 
the average selling price for canned salmon per case in 1917 was 
$7.28, that the average cost per case was $4.74, leaving a gross 
profit of $2.54 and a net profit of $2.48, while the net profits in 
1916 were only 91 cents. In other words, the Commission is 
convinced that the packers increased their profits 17 per cent over 
1916. The Commission reported that the canners’ net investment 
per case in 1916 was $4.97, while the net investment in 1917 was 
$4.31. This decrease in investment per case was attributed to 
the fact that the 1917 pack was larger than it was in 1916. The 
report called attention to the fact that the brokerage expense in 
handling salmon amounts to 4.36 per cent of the selling price, and 
that advertising, etc., costs 1.029 per cent of the selling price. 
The Commission reports that in 1917 53 per cent of the pack 
was produced by five groups of packers, each operating several 
eanneries, possibly, under different names. 

There is a good prospect of England’s buying a lot of canned 
salmon out of the 1919 supply. So much salmon was used 
in England during the war that packers and brokers believe a 
permanent demand has been created. The fact that a direct steam- 
ship service will shortly be established between the Pacific North- 
west and England is also counted on to help the movement of 
salmon to that market. However, English buyers are expected 
to clean up the British Columbia pack before they buy very 
much salmon in the United States. But as the British Columbia 
pack is small, as compared with the total supply, it is not a 
determining factor. 

The Association of Pacific Fisheries, an organization of pack- 
ers ,has asked the National Canners’ Association to make a de- 
tailed survey of the salmon canning industry from the standpoint 
of fire risk, sanitation and safeguarding of employees from acci- 


Evaporated and Condensed Mik CANS = Fruit and Vegetable CANS Oyster and Shrimp CANS 
PHELPS CAN COMPANY 


To Insure 
Deliveries 
to Customers 


FOUR 
SEPARATE 
FACTORIES 


WEIRTON, WEST 
FACTORIES 


ADDRESS 


Foot of Lawrence Street, Baltimore, Md. 


PHELPS CAN COMPANY 


Combined 
Capacity 
Over 


FOUR HUNDRED 
MILLION CANS 
PER ANNUM 


Weirton, Hancock Co., West Va. 
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Box 
Lumber Co., tac. 


LYNCHBURG, VA. 


THE ANGELUS 


MANUFACTURERS 
LOCK SEAM BODY MAKER 


AND 
High Speed—Automatic 
B OX , ) H Q Q K S A perfect machine for the production of Sanitary or Sold- 
ered cans. 


This machine proves its worth wherever install- 
ed. Write for details and learn what our customers have 


F or the Canner ‘| to say about it. 


ANGELUS SANITARY CAN MACHINERY CO. 


Printed or Plain 282-298 San Fernando Blvd. 
Los Angeles, Cal. 


SECURE ADDITIONAL THE No. 2 


20th CENTURY 
Centrifugal Pulper 


USED AS 


PULPER or | 
FINISHER for 


PULP, 
CATSUP, 
FRUIT BUTTERS, 
ETC. 


No. 1 SIZE FOR SMALLER CAPACITY 


THE 20th CENTURY MACHINERY CO. 


MILWAUKEE, WIS. 


‘ 
“4 
4 
. 
: — 
i 
= 


34 


dent. ‘The packers would like to have the National’s experts 
go over the salmon industry and make such recommendations as 
may be necessary. It is thought that such an investigation would 
tend to improve, possibly, the methods of operating canneries and 
might tend to conserve the supply of fish. 

More than 200 persons, all white, are on the payroll of the 
Pioneer Packing Company, Cordova, Alaska, this year. The com- 
pany has made extensive alterations and additions to its clam 
and salmon cannery at Cordova. The company is confident that 
it will still be able to cling to the title of being the largest clam 
packing institution in the country. 

The American Can Company has had plans prepared for a 
large addition to its big can-making plant here in Seattle. The 
company has applied to the city for permission to use a street 
as a site for a portion of the new group of buildings which it 
wants to build. The company plans to increase its capacity from 
100,000,000 cans to 125,000,000 per year. The firm’s business 
has grown here faster than was anticipated, which accounts for 
the necessity of increase in the size of the plant. 

A new company known as the Cape Fanshaw Fishing and 
Packing Company has been incorporated here to engage in the 
packing business. The incorporators are H. F Rapp, David Mc- 
Naughton and W. B. McDonald. The company is capitalized at 
$50,000. 

The first shipment of 1919 Alaska clams reached Seattle this 
week from Cordova, Alaska. The shipment consisted of 7,000 cases. 

Fruit—Canners are in the field bidding up the price for 
cherries. Quotations as high as 7 cents per pound are being 
freely made on all sides. There has never been as active a de- 
mand from the canners for small fruits as there is this season. 


Canners are signing up growers in some sections on this basis of 
11 cents for strawberries. “SALMON.” 
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INDIANA CANNERS’ ASSOCIATION BULLETIN No. 14-19. 
June 10, 1919. 


On Saturday this office was asked what truth was in a 
“well founded” report going the rounds that the Army had 
decided to sell 2,000,000 cases No. 3 tomatoes in the United 
States. Rumors of this character are showing their heads 
every few days ,started usually by the desire of some “small 
town” jobber or broker who hope to thus bear or break the 
market. It is believed that the wholesale grocers are bringing 
pressure to bear upon the Army officials in an effort to get 
them to release the surplus stocks of canned foods. A commit- 
tee of the National Canners’ Association met with the Army 
officers last week to discuss the problem. Mr. Gorrell, Na- 
tional Secretary, wires, concerning the conference: 


“Committee did not secure definite statement but 
does not feel alarmed over situation. Hope to have 
positive statement in near future when bulletin will 
be issued. There is no foundation for rumor men- 
tioned in your wire.” 


So, hereafter, when anyone, broker, jobber or canner tells 
you that the Army is going to do this or that, don’t believe 
any statement until you get a bulletin from National head- 
quarters. Mr. Gorrell is nearer the source of accurate infor- 
mation than any broker, jobber or canner, and if the Army 
finally does offer a proposal to withdraw its positive promise to 


sell no surplus canned foods in this country, you will know as 
soon ag any one. 
INDIANA CANNERS’ ASSOCIATION. 


238 North Fourth St. 


DON'T FORGET when you want 


SQUARE FIVE GALLON PULP CANS 
PLAIN OR ENAMELLED 


THOMAS F. LUKENS COMPANY 
Solder, Flux, Coppers, Capping Steels and Canning Factory Supplies 


Indiana Representative: CRAIG BROKERAGE COMPANY, Merchants Bank Bidg., Indianapolis, Ind. 


107 or 135 LB. PLATE 
Write for Prices to 


Headquarters also for 


PHILADELPHIA, PA. 


| 
LITHOGRAPHED 


THE ROBINS 


IMPROVED 
Tomato Crusher and Pulp 
Machine 


Capacity 4000 Gallons Ground Tomatoes Per Hour 


INCREASES YOUR 
YIELD 15% to 20% 


ALL WORKING 
PARTS TINNED 


IS ABSOLUTELY 


SANITARY NO CORROSION 


A simple Tomato Crusher or Pulp Machine 
that does not require a Mechanic to operate it. 


Write for prices on our 
“Quick Action’’ copper coils for tomato pulp, apple butter, preserves, etc. 


MANUFACTURED BY 


A. K. ROBINS & COMPANY 


BALTIMORE, MD. 


S. M. SINDALL R. A. SINDALL 
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MAINE MARKET 


Variation of Weather Alarms Packers—Corn Planting On in 
Ernest—Average About Normal—Jobbers Want Futures 
at $1.60, but Canners Do Not—Stringless Beans All 
Gone—Kippered Herring Being Packed—All 
Seem to Want No. 1 Apples—Gossip. 


Reported by Telegraph. 


Portland Me., June 13, 1919. 

The Weather—Has shown all kinds the past week, so 
changeable that one packer said that his hopes of a pack were 
like the tide that ‘‘ebbed and flowed” over the “rough sands 
of the sea” “twice in 24 hours.” Last week saw two cool 
days, four very hot, and one day, Saturday, the mercury 
dropped from 86 at 1 P. M. to 56 at 3 P. M. Some report 
that it fell 10 degrees in 10 minutes. This was followed by 
two days of 50 temperature. Packers’ courage fell in com- 
parison. Weather has again improved, and we are all chang- 
ing our minds, as well as underclothing, again. 

Corn Planting—Went forward rapidly during the “corn 
weather’? days. Some ground was not ready; also, as ever, 
some planters were not ready. This condition is one of the 
items that go to make up “Crop Hazard,” and, like the poor— 
always with us. Should the mercury remain good to us, until 
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‘the 16th or 17th, practically all corn will be planted, except 


by those who are eternally behind, and no matter whether this 
class is ready or not. 


We saw a farmer June 9th, who intended to plant, wii 
had not even got his ground plowed, but allowed that he hoped 
to “git round to breaking up soon.”’ Acreage appears to be 
about normal, 


Spot Maine Corn—Nothing called for except fancy grade 
for buyers’ labels. Corn is hard to find unlabeled. 


Future Maine Corn—Recent additional contracts asked for 
by jobbers show that their wants are not all filled, and the diffi- 
culty in getting anyone to accept these orders at $1.60 also goes 
to prove that it will be hard to buy corn at present, except from 
a few packers, who refuse to sell at this price. We think some 
business could be done at around $1.70, f. o. b., but this is 
guess work, as several good-size sales have been completed at . 
$1.75, f. 0. b. 


Cut Stringless Spot Beans—Maine packed are not to be 
found, Futures are selling as follows: No. 2 cans, $1.40; No. 
10, $7.00. Some reports note a less price on No. 10, but this 
report is not verified. We think that both bean and corn prices 
were made too low for a fair profit, and, in fact, lower than 
most buyers expected. Everything going into costs of corn 
or beans is as high as last year, with the exception of cans, 
which is so small that it is lost sight of by the increased cost 
of cases, labels, labor, etc. Labor is going to get more pay per 
day than last season, unless all ‘“‘signs of the times” are false. 


Sardines—While a few small packers may operate a day 
now and then, it can be said that packing in the usual sense 


MERICAN Coke Tin Plates | 


AMERICAN 
Highest quality Tin PLATES— specially adapted to the of the canning and packing ic Ks KANNERS 
We also manufacture Black Sheets, Galvanized Sheets, Terne Plates, Formed Metal Roofing and Siding 20% 25 CAN 
Products, unexcelled for the construction of sheds, factories, warehouses, etc. Write for full information. Qe . 


AMERICAN SHEET AND TIN PLATE COMPANY, General Offices, Frick Bidg., Pittsburgh, Pa. 


‘A MERICA N” brands 


THE J. M. PAVER COMPANY 
130 N. WELLS STREET 


CHICAGO ILLINOIS 


A Canned Foods Brokerage Organization—a 
selling force of specially trained Canned Foods 
Salesman—working co-operatively for the proper 
interests of their Principals. 


CAN FILLING MACHINES 


HENRY R. STICKNEY 
Portland Maine 


N. E. Agent: Sprague Canning Mchy. Co. 


JOS. M. ZOLLER & CO., INC. 


CANNED GOODS, CANS, 
PACKERS’ 


PHONES: 
ST. PAUL 1140 & 4484 


BROKERS 


205-206 Phoenix Bidg. 
BALTIMORE, MD. 


SUPPLIES, 


SLAYSMAN & COMPANY 
Automatic Can Making Machinery 
BALTIMORE, MD. 
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1919 DIRECTORY OF CANNERS 
IS NOW READY 


A list of the canners of the United States, compiled by the National Canners’ 
Asseciation, from Statistical Reports and such other reliable data. 10th Edition. 


Carefully prepared and up-to-date; lists corrected by canners themselves; verified by com- 
ent authorities. The various agticles packed and other valuable information is given. 
istributed free to members of the National Canners’ Association. Sold to all others at 
$2 00 per copy, postage prepaid. The book that is needed by all wholesale grocers, 
brokers, machinery and supply men, salesmen, and practically everybody interested in 


the canning industry. Get your order in early. 


NATIONAL CANNERS’ ASSOCIATION, 


1739 H St., N. W. Washington, D. C. 


PERSONAL, CHECKS ACCEPTED 


“<THE RIGHT SYSTEM” FOR TOMATOES 


Because it is the 
System that saves 
25% of RAW 
STOCK. It has 
proven itself. 


Process Patented by THE RIGHT SYSTEM, Inc., Manufacturers, Aberdeen, Md. 


H. P. STRASBAUGH, President 


SERVICE TESTED SHIPPING BOXES 


Besides every known laboratory test of material and 
construction—after all precautions have been taken, to 
insure quality and uniformity, 


H & D CORRUGATED FIBRE BOXES 


are subjected to the final test of actual service. 


Send us a sample shipment. We will re-pack and 
return it free of cost and pay the freight both ways. 


Every Hinde & Dauch box must carry its contents 
safely— this service test assures us that it will. 


Send for free illustrated Canner’s booklet. 


The Hinde & Dauch Paper Co. 
800 Water St. Sandusky, Ohio 
Canadian Trade Address Toronto 


FRANCE WILL IMPORT 
DIRECT FROM FACTORY 


Canned Foods: Lobster, Vegetables, Meats, Milk, Etc. 


Agencies for France solicited from manufacturers 
directly only. Temporarily given prices c. i. f. 
France and for larger quantities. Later prices at 
factory. Write at once giving rating and bank 
references to 


CIE FRANCO-INDO-CHINOISE 
23, rue de la Pepiniere. PARIS (France) 


TO USERS OF PASTE 


Send me $5.00, check or currency and I will 
furnish you a confidential FORMULA for 
making a paste that WILL STAY STUCK 
and mn Ak will cost about .06c per gallon, 
and I guarantee it will positively stick labels 
not only on cans but leather, rubber, iron 
and glass as well as wood. 

Canners can save hundreds of dollars by the 
use of this FORMULA. 


Address 


John G. Ruge, Treas. & Mgr. Ruge Bros. Canning Co. 


Shrimp and Oyster Packers Apalachicola, Fla. 
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of the term has not started yet. It is now thought that it will 
be August before much packing is done. 
erly quote present prices. 


Maine Kippered Herring—A few are being packed. Re- 
cently we were served with kippered herring for lunch. They 
were so delicious that we asked to see the can, which read: 


“Scotch Style,” packed by ‘“‘Majestic Canning Co.” They were 
of the same high grades as certain of the liquid goods from 
Smoky Scotland, even if put up in Maine. 

Lobster—Pack goes on slowly; bad, foggy weather and 
high winds are delaying the pack. We shall soon be seelng 
some of our Maine packers home from one of their “look over’’ 
trips and will get better posted. Higher prices are anticipated. 

Clams—No change in pack or prices. The up-put will be 
small. It appears to be a good time to buy. 

Blueberries—Blossoms are just appearing, and are prolific, 
but there are ‘‘many chances”? between the bloom and the can. 
In 1918 a big crop was expected, but before packing time the 
fruit, for many reasons, did not fill out, and a small pack 
was the result. No prices for this coming pack yet. In sym- 
pathy with prices on other fruits one might anticivate an ad- 
vance over 1918. 

Fishing Business—-Is great. Mackerel, large herring, hali- 
but are very plentiful on our coast. Today’s paper notes the 
arrival of the steam trawler Ripple at B. & M.’s factory wharf 


with 280,000 pounds of fish for fish flakes. Sword fishing just 
starting in. 


No. 10 Apples—We wish so many would not write, phone 
or wire that daily inquiry: ‘““Have you any No. 10 apples to 
offer?” Having to say ‘“‘No” so frequently makes us feel sad. 
No. 10 apples have reached $6.00. This is an altitude record. 
Insistant calls for future prices are being made. No one here 
has named a price. 
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We could not prop- 


_ charge for crop insurance from the 1918 income. 


Gossip—Mr. E. H. Brooks, of the American Can Co., who 
has been such a frequent visitor in Maine since long before 
commercial cans were made, when he was selling tinplate for 
us to make our own ¢ans from, gave us a Call yesterday, tell- 
ing us that the American Can Co. had already started work 
preparing their nine-acre lot of land, in this: city, and that 
building operations would start at once. 

A very pleasant call on J. H. Ingersall & Co., Inc., packers 
in Exeter, N. H. (just a few miles across the Maine line), found 
them finishing a pack of baked beans, and at the same time en- 
larging their buildings and equipment, ready for handling 
about 300 acres of corn, 50 acres of beans, etc. They will also 
pack apples, as usual. We enjoyed a trip with Jim and Fred 
looking over their corn ground, and were gratified to see some 
as good corn soil as often seen in Maine. MAINE. 


CROP INSURANCE. 


Commissioner Roper has refused the request to deduct a 


A bulletin 
on Crop Insurance is now being prepared. 


Yours very truly, 
NATIONAL CANNERS’ ASSOCIATION. 


To Save Money See the 


“Wanted & For Sale” Ads 


101 PARK AVENUE 


Maximum Output 240 Perfectly Lined Ends Per Minute 
1 “AMS” No. 91 LINER 


FOR LINING ROUND SANITARY CANS 
AUTOMATIC FLUID CUT-OFF NO SEAMING 


It is self-contained and completely automatic, has a 
tank cast integral with the base, shown in the rear, which 
holds 7 gallons of “‘Amscan’’ Sealing Fluid. 
fluid is applied under pressure obtained from a small 
air pump attached to the frame of the machine and 
operated by the driving shaft. 


The 


The Max Ams Machine Co. 


CHAS. M. AMS, President 


New York City, N. Y. 


Branch Office: 89 South La Salle St., Chicago, Ill. 
Agent. W. E. Hughes & Co., London, E. C. England 
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TO ALL CANNERS AND USERS OF 
STEAM COOKERS 
GOODSELLS 


EDP DP 


We guarantee the above as doubly 
durable over any plain hydraulic, as 
the plies will never separate under 
pressure (which should be on edge 
of fiber) not on flat side. 


MADE IN LENGTHS OF 15 LINEAL FEET ON ANY SIZE 
Price $1.30 Per Lb. F. O. B. Chicago 


GOODSELL PACKING CO. 


INVENTORS AND MANUFACTURERS 
231 North Wells Street Chicago 


IMPROVED STEEL PROCESS KETTLE 


Manufactured to hold 800, 1,000 and 1,200 2-lb. cans. Conceded 
to be the best; hundreds in use. Double thermometer pocket 
rivited to each kettle, Constructed so as to use either water, 
dry steam, or open bath process. 


MADE 
BY 


ZASTROW 
MACHINE CO. 


1404-1410 
THAMES STREET 
BALTIMORE - MD. 


SUCCESSORS TO 


GEO.W. ZASTROW 


INDIANA 
PULPER 


The INDIANA PULPER is a time saving 
and profit increasing equipment. It is sturdily 
built and of large capacity minimum of which 
is 5000 bushels in 10 hours. Discharge can be 
adjusted to any degree of dryness desired. 
Pomice refuse openings are easily accessible 
and readily adjusted. Entire pulping surface 
is perforated. Screens of extra heavy copper, 
well reinforced and which will give service for 
years. 

It opens like a clam shell, is quickly and easily accessible 
for cleaning with water or steam hose. All parts coming 
in contact with tomatoes or pulp, are made of bronze and 
copper, and which will produce a higher quality of pulp. 


KOOK MORE KOILS 


A number of Canners have reported that they have reduc 
ed cold pulp in 1000 gallon tanks to the density of 1.04 in 
twenty minutes. You can do equally as well, by installing 
The KOOK MORE KOILS furnished complete with Cypress 
Concaved Bottom Tanks, Steam Trap and Bronze Outlet 
with Ground Joint Plug and Stick. Steel Glass Enameled 
Tanks furnished if desired. 

Other LANGSENKAMP PRODUCTS which are the best 
manufactured :—Copper Steam Jacketed Kettles, Standard 
Continuous Agitating Cookers, Rotary Washers, Tomato 
Crushers, Sanitary Desectiable Pumps, Sorting Tables, 
Syrupers, Feed Water Heaters, Steam Traps, Gasoline Fire 
Pots, Brass Handy Gate Valves and Enameled Lined Pipe. 


Write for complete information of your needs. 


F. H. LANGSENKAMP 


INDIANAPOLIS, IND. 


Eastern Representative Coast Representative 
S. 0. RANDALL’S SON ANDERSON-BARNGROVER MFG. CO. 
Baltimore, Md. San Jose, California 
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CALIFORNIA MARKET 


Statistics of the Packs of 1918—Tomato Figures Show Im- 
mense Increase Over Government’s Figures—Con- 
sumers Boycot Fruit Sellers—Growers Name 
High Price for Pears—Peaches Also 
at High Prices—Coast Notes. 


Reported by Telegraph. 


San Francisco, June 13 1919. 

Packs of 1918.—The Canners’ League of California has 
just completed the compilation of pack statistics for 1918 from 
individual reports of packers throughout the State. The fig- 
ures from the southern part of the State were gathered by 
Harry M. Miller, Director of Inspection, National Canners’ As- 
sociation, Los Angeles, working in conjunction with the Fruit 
and Vegetable Canners’ Association of Southern California, In 
the past these statistics have been gathered by the publisher 
of a San Francisco horticultural paper and this is the first year 
that the Canners’ League has compiled the data. The system 
and blanks used for years in securing this information were 
made use of by Preston McKinney, secretary of the league. 
The pack for the year was as follows: 


Fruits. 


and smaller 6 to case 
(all grades) (all grades) 
19,779 29,213 
es 117,879 30,698 
766 1,236 
Vegetables. 

879,752 22,484 
134,947 20,176 
Tomato products ........ 996,028 813,777 
Other Vegetables ........ 857,460 410,253 
Total Vegetables ........ 6,227,396 2,058,424 
Grand total fruits (cases)............2. 8,943,737 
Grand total vegetables (cases).......... 8,285,820 


Compared with the total output for 1917 there was a gain 
of 286,643 cases for the year. The pack of fruits, however, 
showed a marked falling off as compared with the previous 
year, being 1,051,208 cases smaller. About the only items in 
the fruit line that showed a gain were pears, grapes and mis- 
cellaneous fruits. Most vegetables showed a falling off, the 
most conspicuous exception being tomatoes, the total pack of 
which amounted to 5,694,778 cases, counting about one and a 
half million cases of tomato products. The pack of miscel- 
laneous vegetables, such as spinach, squash, sweet potatoes, 
and the like, was about three times as heavy as in 1917, owing 
to the war demand. 

High Priced Fruits—The high prices of strawberries and 
the alleged discrimination against retailers in the matter of 
prices, have led to a boycott on the part of the trade and the 
general public. Handlers of food products are taking a keen 
interest in the matter and it is suggested that similar action 
may be taken on other lines, including canned fruits, which 
promise to be exceedingly high in price. It is charged that 
New York and Chicago buyers are getting California strawber- 
ries at from $6 to $7 a chest, while local canners are paying 
from $7.00 to $9.10, and San Francisco retailers from $14 to 
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$15 achest. When the season opened the Crown Cordial Com- 
pany, of New York, bought the entire crop of large Watson- 
ville growers’ at 10 cents a pound, or from $6 to $7 a chest. 
Later the Baker Company, of Chicago, bought heavily from 
members of the Central California Strawberry Growers’ As- 
sociation at 12% cents a pound and this is the prevailing price 
being paid by canners, with the exception of those buying in 
the San Francisco market, who are paying 14 cents, or about $9 
a chest for the same grade of berries for which the retail trade 
is charged $15. Wide publicity is being given to the inflated 
praces of fruits in general and buying is much lighter than 
usual. Canned fruit interests are looking forward to marked 
decrease in domestic consumption during the next year, as a 
result of the high prices that must be named, but figure on 
being able to dispose of the entire surplus for export. 


Green Pear Prices—Directors of the California Pear Grow- 
ers’ Association have established the price of $85 a ton, point 
of shipment, for No. 1 Bartlett pears, and $50 a ton for No. 2. 
There is a very heavy demand for dried pears this year, and 
it is estimated that about one-fifth of the crop will be marketed 
in this form. There is also a healthy call for Eastern shipment 
and preliminary estimates place these shipments at about 
6,000 cars, as compared with 5,000 cars last year. The crop 
is in excellent shap and the output should exceed that of last 
season. 


Peach Prices—Tulare County canners are paying $40 a 
ton for Muir and Alberta peaches, and $65 a ton for Phillips 
clings. Much of the fruit in that county is controlled by an 
organization of growers and will be disposed of to bidders, the 
plan being to get as wide a distribution of the fruit as possible. 
One plant at Porterville has already booked orders for 110,000 
cases of peaches and apricots and plans to confine its pack to 
fruits put up under contract. The action of some growers 
in holding their cling peaches at $80 is being roundly con- 
demned, predictions being made that there will be a stagnated 
domestic market for California fruits next year. 

Coast Notes—Japanese crab is arriving at San Francisco 
in small quantities and prices range very high. Leading 
brands are listed at $28.50 for No. 1s, $31 for %s and $20 a 
case for 44s. Halves are in very light supply. 


The demand for California canned tomatoes, both spot and 
futures, is stronger, with prices showing a substantial advance. 
No. 2% standards are quoted generally at $1.30, and solid 
pack at $1.50. No. 10 standards are selling at $3.75 and 
higher, for both spot stocks and futures, while No. 10 solid 
pack are firm at $5 for spot stocks and at $4.50 for futures. 

A mid-season meeting of thp Canners’ League of Califor- 
nia was held at San Franscisco on June 5th and was attended 
by about one hundred canners. The most important matters 
discussed were the proposed changes in standardization and 
the marking of suitable arrangements for meeting the new 
rulings of the Industrial Welfare Commission. It is proposed 
to eliminate two grades of fruits, making five in all, instead 
of seven, these to be fancy, choice, standard, second and water. 
Under the proposed classification the standard grade would be 
about the same as extra standards as now graded. Changes 
in the degree of syrup were also discussed and descriptions 
are being worked out. The details of these proposed changes 
have not been decided upon and the 1919 pack will be under 
the present classification. 

A system of payment for auditing work in connection 
with the new ruling of the Industrial Welfare Commission was 
discussed and the desired arrangements made for this. Can- 
ners desiring to retain the piece work system in their plants 
are permitted to do so, but two-thirds of the women workers 
must make more than the minimum wage of $13.50 a week. 
Packers must be able to show that such is the case and must 
pay for the necessary auditing of their payroll. President 
Elmer Chase presided at the gathering and F. H. Wlider led 
the discussion on the question of standardization. Secretary 
Preston McKinney handled the Industrial Welfare matter and 
C. H. Bentley, of the California Packing Corporation, made a 
talk on foreign trade. The gathering was brought to a close 
by a dinner at Tait’s-At-The-Beach, which was enjoyed by 
about eighty. “BERKELEY.” 


THE AUSTIN COMPANY 
Industrial Engineers and Builders 
Cleveland, Ohio. 


THE 
AUSTIN METHOD 


THE CANNING TRADE. 


Baltimore, Md. 


Solicits your business for 


PACKERS’ CANS 


SANITARY (Open Top) and CAP HOLE 


Both Styles the very 
best obtainable 


FIVE GALLON PULP CANS 


ROUND and SQUARE 


UNEXCELLED MANUFACTURING 
AND SHIPPING FACILITIES 


W. W. BOYER & CO. 
Baltimore, Md. 


QUALITY : QUALITY 
Eee EDMUND C. WHITE, Managing Partner pee 
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LABELS MUST SHOW WEIGHTS OF SMALL FOOD 
PACKAGES. 


An amended regulation issued April 21 under the Federal 
food and drugs act by the Secretaries of the Treasury, Agricul- 
ture, and Commerce provides that hereafter all foods in pack- 


ages containing over one-half ounce avoirdupois coming under 
the jurisdiction of that act must be labeled to show the net 
weight of food in the packages. The old regulation provided 
that a package containing 2 avoirdupois ounces or less should 
be exempt from marking in terms of weight. 

This reduction was made, say officials in the Department 
of Agriculture, in charge of the enforcement of the food and 
drugs act, in order that consumers might be informed of the 
quantity of spices and other comparatively high-priced foods 
which are usually sold in very small packages and thus pro- 
tect themselves from the deceptive practice of slack filling in 
such packages. 


Deceptive Containers Used. 


It has come to the attention of the officials that a 4-ounce 
package is often used to put up as little as 1 or 2 ounces 
of various spices. In some instances, when only a small 
quantity of spice is put in a comparatively large package, the 
package is folded in such a manner as to appear full or is 
fitted with a sifting’ device which makes it impracticable for 


CANTON BOX COMPANY 
2501 to 2515 Boston St. Baltimore, Md. 
PACKING BOXES 


’ Made up or in Shooks. Cargo or Carload. 


JOS. M. ZOLLER & CO., INC. 
CANNED GOODS, CANS, BROKERS 


PACKERS’ SUPPLIES, 
205-206 Phoenix Bidg. 


PHONES: 
ST. PAUL 1140 & 4484 BALTIMORE, MD. 


"“GRIPIT” 


Peach Basket Carrier 
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the purchaser to determine whether or not the package is full, 
Many consumers who judge the quantity of contents by the size 
of the packages are easily misled by such devices into the belief 


that they are getting 4 ounces when, in fact, they are only 
getting 1 or 2 ounces. 


The Federal food and drugs act, according to a recent 
ruling of the solicitor for the Department of Agriculture, 


does not prevent the slack filling or part filling of food pack- 
ages. The requirement that a statement of the net weight 


be placed on the packages containing between % ounce and 
2 ounces will assist consumers who will read labels carefully 


and compare the stated quantities on various brands and 
packages to learn which are slack filled and thus avoid being 
misled by the deceptive practice. 


Text of Regulation, 
The amended regulation follows: 


“Paragraph (j) of regulation 29 of the rules and regula- 
tions for the enforcement of the food and drugs act is hereby 
amended by striking out the words ‘2 avoirdupois ounces’ and 
inserting in lieu thereof ‘one-half avoirdupois ounce,’ so that 
paragraph (j) as amended shall read as follows: 


““*(j) a package containing one-half avoirdupois ounce 
of food or less is ‘‘small’’ and shall be exempt from marking 
in terms of weight.’ ~ 


KRAUT MACHINES 
Improved Pattern 
Kraut Cutters 


Core Shredders 
also Coring Machines 


Vegetable and Mince 
Meat Choppers 


John E. Smith’s Sons Co. 
Buffalo, W. Y. 


“DON'T SPILL THE BEANS” OR TOMATOES 


If you have not seen the “‘Gripit’’? send us 40c for Two post paid. 


GOODELL COMPARY, QI Main Street 


ANTRIM, N. H., U. S. A. 


“Aydraulic Cider Presses Pay Big Dividends 


Good profits are pressed from cores, peelings and undersize fruits with Mount Gilead high pressure 
equipment. Types and sizes to meet every requirement. Also Juice Evaporators, Vinegar Gener- 
ators, Pasteurizors, Etc. Write for full information. 


THE HYDRAULIC PRESS MFG. COMPANY 
HOME OFFICE AND FACTORY, 62 LINCOLN AVE., MOUNT GILEAD, OHIO 


EASTERN OFFICES.. Suffern. N. Y. and 39 Cortland St., New York City 
WESTERN OFFICE and Warehouse. 17th and Mississippi Sts., San Francisco 
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SANITARY CANS 


CLOSING MACHINES 


First of all, Heekin cans are safe. 


Canners need have no worry regard- 
ing the wisdom of using cans that 
are.as time-tested as are Heekin’s. 


From the standpoint of our 18 
years of manufacturing experience 
and from the standpoint of the tests 
to which these cans have been sub- 
jected, they are absolutely SAFE. 


Consider also the quality of metal 
used. 


Heekin Service is prompt, 
efficient, satisfying. 


The Heekin Can Co. 


Culvert and New Sts. Cincinnati, Ohio 


‘*Heekin Can Since 1901’’ 
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PUBLISHED EVERY 


MONDAY BY 


THE TRADE COMPANY 


A. I. JUDGE, . Manager and Editor 
Baltimore and Holliday Sts., Baltimore, Md. 
Telephone St. Paul 2698 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. ‘ Now in its 41st Year. 


TERMS OF SUBSCRIPTION. 
Payable in advance, on receipt of bill. Sample copy free. 


One year, $3.00 
Canada, $4.00 
Foreign, $5.00 


Extra copies, when on hand, 10 Cents each. 


ADVERTISING Rates.—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THE TRADE Co., Baltimore, Md. 


Packers are invited and requested to use the columns of THE 
Canning Trabe for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. A. I. JUDGE, Editor. 


Entered at Postoffice, Baltimore, Md., as second-class mail matter 
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EDITORIAL JOTTINGS 


And now the boogy of Government-held goods is again 
boo-ing at the market and about scaring it to death. It would 
have been better to have unloaded these goods—or rather to 
have let the Government do so, last January or February, when 
they first threatened to do so, because there were then numer- 
ous speculators ready to take all of them, and they would now 
be out of the way. 


Instead of this the canners set up a howl that was heard 
in every corner of the world, and by consumers everywhere— 
even getting into the halls of Congress—about the ruination 
this release of the goods would cause the industry through low- 
ering of prices. And that is just exactly what the consumer 
is looking for—and the jobbers no less diligently. 


In fact Congress feels as if it were beset by a pack of 
wolves, crying for lower food prices, and in order to appease 
them it wants to throw the surplus meats and canned foods on 
the market—and we will not be surprised if it does so. 


Our industry should learn a lesson in big business from. 


this experience. Many other lines of industry faced the same 
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critical situation; in fact for many of them it was immensely 
worse. The Government cancelled millions and millions of 
dollars’ worth of contracts, overnight, without a day’s warn- 
ing to some of them, but their markets have not suffered from 
this sudden dumping of the war goods. Many of our readers 
will say that the goods were not dumped; but they were, and 
many factories left heavily stocked with goods for which there 
was no other than war demand. But have you noticed any 
slumps or ruination of their markets? Not at all, because in- 
stead of telling the world that the Government’s action meant 
a great reduction in prices and the smashing of market prices, 
those industries applied the “muffler” and took every recourse 


_to keep the news from the public, and particularly any per- 


sonal ideas or expressions regarding the effects. All the pub- 
lic ever learned was that the Government had cancelled huge 
contracts for army or war supplies. Then those industries set 
themselves the task of assuming these surpluses and have done 
so without disruption of their markets. They were quietly 
taken off the Government’s hands and fed into hungry con- 
sumer channels, just as every case of canned foods might have 
been fed, under the proper treatment, and they would have 
gone out and the market been saved from the six months of 
fear and worry through which it has passed. 


Now if they do throw them upon the market, what is go- 
ing to be the effect? Not nearly as disastrous as many think. 
The amount is not larger than a normal carry-over in pre-war 
times, and having been accepted by the Government it is sup- 
posed they are of far better quality than was the case on the 
average, in those pre-war carry-overs. The jobbers have 
bought fairly well of futures, and are in actual need of some 
spots. If the buyers can get these former Government goods 
at cheaper figures than spot goods are offered on the market, 
naturally they will take them. If they are much cheaper they 
will be cleaned out in a jiffy and the sore spot permanently 
removed. If they are not cheaper they will not sell as readily 
as spot goods, because dealings with the Government are so 
intricate that most houses prefer dealing with commercial 
houses. In that case they will affect spot sales, but as these 
have dwindled down to a comparatively small compass, through 
the exhaustion of stocks, that effect will be as light as it pos- 
sibly could be. The dumping on the market of this surplus 
store of goods will not affect futures now sold, and the small 
amount of spots reduces the effect to a minimum. So there is 
really no good excuse for the fear that this action has caused. 
It has not been announced definitely that the goods will be re- 
leased, and they may not be, but we will not be surprised to 
learn that the determination to unload has been taken, and 
the market should be prepared. 


Mr. Gerber made a fine, clear, forceful explanation of the 
Inspection and Publicity proposition to the National Wholesale 
Grocers’ Convention in Cincinnati week before last, and the 
jobbers are “with you” on it. They will back the plan to the 
limit—of their demand, as some who insist upon being shown 
its advantages will learn, when they are shown. 


Speaking largely, the pea canners have usually taken 
credit to themselves as being the leaders among canners: in 
size of factories, equipment, sanitary method of handling, uni- 
formity of product, business ability, etc., a credit based upon 
the fact that the pea canning game requires larger capital than 
many of the other lines. Along the lines of Inspection and 
Publicity they took up the proposition with willingness, be- 
cause they recognized that it would benefit the whole industry, 
though they did not expect any direct benefits from the Inspec- 
tion, in their work. Dr. Bitting’s article on the results of the 
Government’s examination of peas bought by the Army may 
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Greater Output 


With Your Present Force 


That’s one invariable result from the use of Link-Belt 
Peeling Tables. For every individual’s work is regulated 
mechanically. There are no delays—no waiting periods—no loafing. 
Every hour—every minute—is employed productively. 

Link-Belt Peeling Tables keep every employee supplied with mat- 
erials and convey away peelings and refuse. They eliminate a large 
force of attendants. The output is increased—the product is bettered 
—working conditions are made clean, sanitary and attractive. 

We also build cannery conveyors of all kinds, wagon dumps and transmission equipment such as sprocket wheels, 
Link-Belt, gears, couplings, elevator buckets, etc. 

Our engineers have had a broad experience in modernizing canneries—in making them highly productive and efficient. 
‘Let them employ this experience in your behalf. Write for our Cannery Book No. 365. 


LINK-BELT COMPANY 


PHILADELPHIA CHICAGO INDIANAPOLIS 
OFFICES IN PRINCIPAL CITIES 


We Also Make 


Husk and Cob Conveyors 
Husk Elevators 

Clean Corn Conveyors 
Peeling Tables 

Wagon Dumps 

Processing Baskets 
Link-Belt and Sprockets 
Truck and TractorChains 
Silent Chain Drives 


ay 
| 
| 
. 


46 


serve as an ‘“‘eye-opener’’ to some of these pea packers, that 
there is yet much to be learned in the matter of uniform 
packing. Further comment on this important article we do 
not care to make at this time, but we suggest that pea canners 
read it carefully, and then study it. A condition of this kind 
would never do in connection with developing an export busi- 
ness on canned foods. Dr. Bitting knows canned foods well, 
and is a friend of the industry, but is not a blind friend. 

Some of the larger canners are worrying very much about 
the Inspection blanks because the expense seems heavy. To 
a packer of a million cases at 5c per case for Inspection and 
Publicity this would mean $50,000, and that is’ a goodly 
amount. But these canners should note that they are not 
called upon to pay the Publicity amount this year. All they 
will have to do is pay an initial 4c per case, and as Inspection 
develops possibly as much as 2c per case, total, though it is 
expected Inspection itself will not cost over 14c per case. 
The difference of 3%4c per case is for advertising—Publicity 
—and is not payable until next season. And by next season 
you will be willing and ready to pay 5c per case for Inspection 
and 5c per case for Publicity. 


California has just compiled her packs of canned foods, 
and among other things finds that she packed, approximately, 
5,000,000 cases of tomato products of all kinds. That State 
is coming so rapidly to the front as a tomato-canning State 
that the other side of the continent, along the Atlantic, will 
have to look to its laurels. ; 


The Department of Agriculture is sending home-canning 
inspectors to teach the French how to can! Ye gods! Talk 
about carrying coals to Newcastle! France taught the world 
the secrets of canning, and now America is going there to tell 
France how to can foods. O tempora, O mores! 
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‘THAT MATTER OF DISCOUNTS 


NATIONAL CANNERS ASSOCIATION 
Office of the Secretary, 
1739 H.8t., N. W. 

Washington, June 4, 1919. 
Gentlemen: There has been considerable confusion re- 
garding discounts deducted by your zone supply officer. No 
provision for discounts was made by the Food Purchase Board, 
except in payment for canned foods tendered the Government 
under bulletin of January 19th, 1918. 

Invoices covering shipments of canned foods under the 
allotment plan are not subject to discount, and where such 
discounts were taken without previous agreement the amount 
of the discount should be returned upon request of the canner. 
We quote herewith letter on this subject. 


May 22 ,1919. 
“No: 430-12-Subs— 
From Director of Purchase 
To Zone Supply Officer 
New York, N. Y. 
Subject: Discount on food supplies procured un- 
der the allotment plan. 

1. With reference to letter from the Director 
Purchase and Storage No. 432.2-Subs—, February 4, 
1919, and letter No. 432.2-Subs— from Director of 
Purchase (Subsistence Division), May 1, 1919, copies 
attached, the following is furnished you for your in- 
formation and guidance: 

2. On all purchases of food supplies made under 
the allotment plan of the United States Food Ad- 
ministration, the price to be paid is the cost price of 
production as determined by the Federal Trade Com- 
mission plus a reasonable profit and as approved by 
the Food Purchase Board. 

3. In determining the cost of production, the 
item of discount is not an item of cost, therefore, it 
is not proper when making settlement for these pur- 
chases to exact a discount unless the seller is willing 
to permit a discount in consideration for prompt 
payment. 

(Signed) J. L. SCHLEY, 
Colonel of Engineers, U. S. A., 
Director of Purchase.” 


and attention. 


TABLE TO DELIVER TO ANY EXHAUSTER $175.00 
TABLE AND EXHAUSTER - : 300.00 
QUICK SANITARY CAN STRAIGHTENERS 15.00 
WRITE FOR TESTIMONIALS 


Sanitary Filling Table And Exhauster 


and meets requirements completely. By it you can get a quick, ab- 
solutely uniform fill—all hand packed. 


SOUDER MFG. CO. 


The time has come again 
to pack better goods. 


FOR SANITARY CANS 
2 OPERATORS 


Will Fill 24 Thousand No. 
3 Cans in 10 Hours 


This system is worth your close consideration 
It was devised after years’ of experience in canning, 


BRIDGETON, N. J. 
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PEA MACHINERY 


Gives the Best Results 
Simple in Operation 
Light Running 


Pea and Lima Bean Cleaners in 
many sizes and styles. Sanitary 
Metal Top and Endless Belt Picking 
Tables. Individual Picking Tables. 
‘Giant’ Roller Bearing Viner Feed- 
er. Ventilated Hopper Trucks for 
Peas and Beans. 


Our New Variable Air Regulator gives 
any degree of blast—‘‘from a zephy to a 
hurricane.”’ 


SANITARY CONTINUOUS CUP CONVEYORS—any length 
Inquiries appreciated 


A. T. FERRELL & CO. 


SAGINAW MICHIGAN 
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' As Brokers View the Market 
BALTIMORE, MD. 


Baltimore, Md., June 14, 1919. 

Continued activity and broadening of the market were 
the features in the canned foods situation here during the 
week, and whatever may be the final outcome of the market 
looks strong ahead at this writing. The season is young yet, 
and surprises ofttimes come when least expected, but the basic 
conditions justify conservative purchases of the new pack of 
fruits and vegetables. The export business is taking out of 
the country large quantities of goods that will have to be re- 
placed by our canners for domestic consumption during the 
season, but with reduced acreage, high cost of raw materials, 
no reduction in factory expenses, etc., it is a question whether 
the cost of replacement will not be above the sale prices. 
Pineapples and strawberries are mentioned as pointing the 
way, but, for obvious reasons, they are not conclusive illustra- 
tions. Tomatoes, corn, peas and the other big staple lines will 
be the ruling factors, as usual, and it will be a case of follow 
the leaders. 

The weather conditions to date are not favorable to the 
tomato crop in this section, but no man is rash enough to pre- 
dict a short yield this year from the acreage planted. It is 
stated that the acreage is much less than last year, on general 
information furnished by the growers, and the canners are not 
inclined to take on the big orders offered at a shade under 
today’s quotations. The buying of futures is fairly active, and 
if the indications may be depended on the market is likely to 
be big and broad from now on. Conservative purchases are 


recommended until the situation is clearer. As it looks today, 
buyers at the prevailing prices will not be losers. We re- 
spectfully request your order next week. 


Spot tomatoes are in a stronger position now than at any 
time since the upward movement started, and, barring any 
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unexpected setback, thetrend seems to be toward high levels, 
The shipments this week have covered a wider territory, not . 
including the export orders, and the stocks in the hands of the 
canners in this section are being reduced at a satisfactory rate. 
The relaxation of the railroad regulations allowing daily ship- 
ments to all points helps matters materially. 


The pea crop in these five adjoining States does not 
look promising, and there may be a big surprise in store for 
the canners. The weather conditions have been unfavorable, 
and the wise men estimate that the crop may prove to be less 
than half of a normal yield. The Baltimore canners are great- 
ly disappointed because of the light receipts of peas up to date. 
Protect your requirements in canned peas promptly. 


New string beans are now due, and the Baltimore canners 
expect the receipts will be large enough in next ten days to 
start work on them. The reports about the crop of each 
variety are favorable. New spinach is firmer and fairly active, 
worth attention. 


Spot corn is cleaning up satisfactorily, and it may be a 
scarce article before the new pack will be ready; look it up 
if wanted. Futures corn is firmer, and the orders this week 
were more than last week. Opinion differs as to the acreage 
and output this year. Sweet potatoes continue to be active, the 
stocks are dwindling, and they are expected to advance. No 
prices are quoted on futures potatoes. 


Strawberries and pineapples continue active and strong. 
Unusual demand from unusual sources sent the prices sky- 
high for the fresh fruits, and the higher they climbed the more 
they were wanted. Strawberries will last a week or two long- 
er, perhaps, for canning, preserving and fruit syrup, but there 
is no chance for lower prices. Pineapples ought to last 
throughout this month, or longer, but they are very uncer- 
tain. Look after these two articles if wanted. 


White cherries were badly hurt by the excessive rain 
storms. The pack will be short and prices high. Buy them 
now. Red cherries will also be short. 


Blackberries and gooseberries are now being canned here, 
and the canners expect a short season at high cost for the fresh 
fruit. Raspberries will be due around July 1st. The jobbers 


everywhere want canned fruits of all kinds, apparently. 
Cove oysters will be out of this market shortly; also her- 
THOMAS J. MEEHAN & CO. 


ring roe. 


ALL THE LEADING VARIETIES 
CARLOTS OR LESS 


Come and see them. 


Phone, 724-Rs. Dover, Del. ° 


TOMATO AND CABBAGE PLANTS 
FOR SALE 


1,000,000 TOMATO PLANTS 
1,000,000 CABBAGE PLANTS 


TOMATOES $1.50 PER THOUSAND 
CABBAGE $2.00 PER THOUSAND 


Write or ’phone us. 
We have them and plenty of them. 


ROMANCE SEED, PLANT and TRUCK FARM 


CALEB BOGGS & SON 


CHESWOLD, DEL. 
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Miss Simplicity Prefers Goods 
Sealed with AXA 


HEY save her time because 

she can remove AXA CROWNS 
as simply as a soda bottle crown. 
She isn’t afraid of cutting or 
mussing her fingers. 


Goods packed in glass and 
sealed with AXA CROWNS win her 
approval, too, because they’re sani- 
tary. She buys them “sight-seen” 
and knows what she’s getting. 


AXA CROWNS are a short cut to 
the quality group. Pack with glass, 
stopper with AXA and get better 
prices. For information on packing 
with AXA CROWNS address 


THE CROWN CORK AND SEAL CO. 
Canneries Divisi 


BALTIMORE; U. S. A. 


EMBRY 


LOUISVILLE 

B 

SOE 


Saved $4.19 
On One Box 


The sales department of one 
of our customers in Ohio pack- 
ed a sample of their product in 
a nailed wooden box to be ex- 
pressed to a point in Utah. 


Their shipping department 
happened to see the package and 


packed the same material in an 
Embry-4-One Wirebound Box. 


Saved $4.19 on 


one box in express 
charges alone. 


Embry Boxes get there; get 
their boxes. 


EMBRY WIREBOUND BOX CO. 


Branch of Embry Box Co., Incorporated 
828-C South 20th Street, Louisville, Ky. 
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Motors 


For Canning and Packing Plants 


YOUR OUTPUT CAN BE INCREASED 
AND YOUR OPERATING COSTS LOWERED 


by the use of Westinghouse Motor Drive. It is 
efficient and dependable and insures maximum 
economy and ease of control. ; 
Westinghouse Motors can be depended upon 
to do their work year in and year out with 
practically no attention and with minimum 
maintenance expense. 


WESTINGHOUSE ELECTRIC & MFG. CO. E. Pittsburg, Pa. 


TypeSK 
DC 


SWEET CORN—The Leonard Narrow Grain 


Immediate Shipment 
Canners’ Varieties of Peas, 1919 Crop 


WHOLESALE SEED GROWERS 


GENERAL OFFICES 
226-228-230 WEST KINZIE. STREET 


CHICAGO 


| 
S 
LEONARD SEED 


Wanted and For Sale. 


This is a page that must be read each week to be appreciated. You are unlikely to be interested every week, in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


For Sale—Machinery. 


For Sale—Machinery—Cont. 


FOR SALE—Two small 16 fork cherry pitters. 
Highland Cherry Farm Co., Bellevue, Ohio. 

FOR SALE—2 No. 1 Dunkley Cherry Pitters, in 
good condition, Address The Clyde Kraut Co., Clyde, O. 


FOR SALE—Two 50-H. P. Vertical Boilers, com- 
plete with smoke boxes and stacks, with usual fixtures 


and two sets of grates each. Both boilers good as new. 
J. W. Bay & Co., Perryman, Md. 


FOR SALE—In stock for immediate shipment— 
Boilers, Engines, Pumps, Tanks and Stacks; new and 
rebuilt. Address Louis A. Tarr, Inc., 203 W. Conway 
St., Baltimore, Md. 


FOR SALE—At a bargain—One 1918 Ayars Filler 
for No. 10 cans. This machine can be used for pulp or ary 
semi-liquid substance. Bargain for quick purchase. Also 
one practically new Knapp Boxer for No. 2% cans. A. K. 
Robins & Co., Baltimore, Md. 


FOR SALE— 
1 40x60 Open Process Kettle, good shape 
1 40x72 Open Process Kettle, good shape 
2 Ayars Large Pea Millers, No. 2 Sanitary Cans 


2 Ayars Six Pocket Pea Fillers, No. 2 Sanitary Cans. 


Box A-632, care of The Canning Trade. 


FOR SALE—Rox Nailing Machines: 
6-track Swift Nailing Machine 
6-track Doig Nailing Machine 


9-track Doig Nailing Machine, will drive 7 
nails at back of machine and 2 nails on side 


$275.00 


12-track Doig Nailing Machine, will drive 6 
nails at back of machine and 6 nails on side 


Address Chas. W. Braun, 825 Calhoun St., Fort Wayne, Ind. 


FOR SALE—1 Merrill-Soule Corn Cooker-Filler, 2 
Sprague Corn Cutters, Model M. For particulars apply 
The Leon Godchaux Co., Ltd., Napoleonville, La. 


FOR SALE—25 Single Die Presses, mostly Slays. 
man make, all in A-1l condition. Address: Atlantic 
Can Co., Baltimore, Md. 


FOR SALE—One Haller Fruit Washer, latest and 
largest pattern, in first-class condition. Price, $200. Two 
Straightaway exhausts for No. 3 cans; price, $50 each, in- 
cluding chain. One Cyclone pulp machine, good condi- 
tion, $50. John H. Dulany, Fruitland, Md. 


FOR SALE—Five Tube Box Nailing Machine, Box 
Strapping Machine, Garbage Incinerator, 4 H. P. Gasoline 
Engine, Exhaust Box, three Vertical Retorts, Mayonnaise 
Mixing Machine, Victoria Paring Machine, Boss Meat 
Chopper, Cyclone Tomato Pulper, Paper Baler, Boiler 
Room Pump and Receiver, and about 5,000 Red Gum 
Standard No. 3 Can Box Covers. Condition of above A-t. 
Price right. Purity Cross, Inc., Orange, N. J. 


For Sale—Miscellaneous. 


FOR SALE—4 cars Dried Apple Pomace, A-1 con- 
dition, Samples furnished. Garrett & Co., Inc., Bush 
Terminal Building, No. 10, Brooklyn, N. Y. ; 


CANS AND SPICES FOR SALE—Thirty thousand No. 10 
enamel coke cans, with tops double seamed on, and cap open- 
ing on side of top, L. S. Bulk. Also thirty thousand 1% 
inch uncut, solder hemmed enl. screw caps for these cans. 
Have these left on our hands because we sold our output, 
in bulk instead of canning and will sell cheap. Also have for 
sale an assorted lot of extra high grade spices. J. W. Gresham, 
President, Gresham Mfg. Co., Griffin, Ga. 


1 Lang Hemming Cap Machine. 
1 Max Ams Body Maker Machine, No. 88, equipped 
for ones, twos and threes hole and cap and sanitary cans. 
1 McGinnis Header for twos and threes. 
Extra McGinnis Header for twos and threes. 
Stevenson Crimpers for twos and threes. 
2 Slaysman Floaters. 
Wiping Machines. 
2 Max Ams Sanitary Curlers for twos and threes. 
All in splendid condition ; will sell cheap on account of 
having no further use for them. Apply Phillips Can Co., 
Cambridge, Md. 


For Sale—Seeds. 


FOR SALE—200 bushels Stowells Evergreen Seed 
Corn, germination test 95 per cent. Price on application. 
Address Box A-609, care The Canning Trade. 


FOR SALE—Subject unsold; 40 bu. Stowell’s Ever- 
green Seed Corn, $6.00 per bu.; 30 bu. Narrow Grain 
Evergreen Corn, $6.00 per bu. Fine quality Connecticut 


seed. 


Tomato Plants, Stone Variety, $2.50 per thousand. 
Hardy field plants. Subject unsold, cash with order. 
The Winorr Canning Co., Circleville, Ohio. 
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For Sale—Books. 


For Sale—The 225-page book “How to Buy and S| 
Canned Foods,” completely indexed ; tells the buyer wkat 
to expect in each grade of the different goods; settles 
claims and prevents misunderstandings ; $2.15 per copy, 
postage paid. Address THE CANNING TRADE, Balti- 
more Md. 


Wanted—Miscellaneous. 


WANTED—To buy second hand crates to suit kettles 
W. E. Robinson & Co., Belair, Md. 


40x72 inches. 


WANTED—Two tomato washers, of any style. A. K. 
Robins & Co., Baltimore, Md. 


WANTED —To rent a lye peeling machine. 
dress Box A-657, care The Canning Trade. 


Ad- 


WANTED—Tomato Scalder; must be in first-class 
condition. Mr. John H. Dulany, Fruitland, Md. 


WANTED—One Ayars Filling Machine for No. 1 
Sanitary Cans. Write Box A-656, care The Canning 
Trade. 


WANTED—Two 35-gallon second-hand steam jacket 
Dumping Kettles, A-1 condition; state price. The Home 
Maid Praducts Co., Inc., 22 Tenth Ave., New York City. 


WANTED—A second-hand Victoria belt driven vege- 
table peeling machine; capacity 1% to 34 bushel per charge; 
must be in good working order. Breslauer, Lachicotte & 
Co., Waverly Mills, S. C. 


WANTED—To lease or buy: Tomato Canning Fac- 
tory with 250 to 500 acres contracted and ample facilities 
and equipment for handling of crop. Give full particulars, 
addressing Box A-653, care of The Canning Trade. 


For Sale--Factories 


FOR SALE OR LEASE-—-Two line (No. 2% and 
No. 10) tomato cannery, fully equipped. Machinery was 
new last August. Will accept any reasonable offer and 
give terms. Goodman & Co., 1920 East 15th St., Los An- 
geles, Calif. 
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EMPLOYMENT EXCHANGE. 


SITUATIONS WANTED. 


WANTED—Position by practical pickle man, competent 
salter and processor. Also Gerkins Dills and first class sweets, 
Life time experience, steady and reliable. Address Box B-651, 
care The Canning Trade. 


WANTED—Position as assistant superintendent or fore- 
man. Hight years’ experience as machinist and processor in 
fruit and vegetable canneries. Familiar with double seamers, 
Reference furnished. Box 259, E] Paso, IIl. 


WANTED—Position as superintendent and processor, 
with a large canning company in California, packing all lines of 


vegetables and fruits. Prefer position by the year. Under- 
stand canning machinery, building and remodeling. Also good 
manager of help. Have had over 18 years’ practical experi- 
ence, am a married man, and competent to take full charge, 
so will consider only first class offers. Open for engagement 
at once. High class references furnished. Address P. 0. 
Box 641, Dalas, Texas. 


HELP WANTED. 


WANTED—Experienced packer wanted to take charge of 


a factory packing vegetables. 


Give references; state experi- 
ence and salary desired. 


Box B-660, care The Canning Trade. 


WANTED—Handy Man around Factory or Factory Machinist 
for large canning house located near Baltimore. Very good open- 
ing for right man. State age, experience and salary wanted. Ad- 
dress Box B-662, care of The Canning Trade. 


WANTED—Capable, experienced mechanic and assistant 
processor. Good opening for right man to become factory 
superintendent on annual salary. State age, salary and pre- 
vious experience. Address El Paso Valley Canning Co., Ysleta, 
Texas, 


WANTED—Foreman-Processor who can take charge of 
factory if necessary, understands the packing of tomatoes, 
peaches and apples, is a good manager of help and knows the 
Canco Closing Machine. Address Box B658, care The Can- 
ning Trade. 


WANTED—Can Factory Manager, a man of executive abil- 
ity and experienced in the manufacturing of plain and litho- 
graphed cans for specialty business, A very exceptional oppor- 
tunity. State experience, age and salary expected. The R. M. 
Hollingshead Company, Camden, N. J 


WANTED—Competent man to take charge of our canning 
plant. Must know how to process fruit and vegetables. Also 
must know how to operate and install canning machinery, 
closing machines, etc. Steady work and good pay. D. Canale 
& Co., Memphis, Tenn. 


FOR SALE—Canning Factory, Jessup, Maryland— 
Washington Branch B. & O. R. R., fifteen miles from 
Baltimore, including large two-story warehouse, good 
sheds, also one or two large houses for employees. 2% 
acres ground, wagon scale, two boilers, two engines, two 
good large wells, water tanks, steam and water piping. 
Plant wired for electric lighting. Attractive price will 
be made covering real estate only, or real estate and 
equipment complete. Tomatoes, stringless beans, apples, 
sweet potatoes and other crops can be-contracted for in 
the immediate neighborhood. Address Chas. G. Sum- 
mers & Co., Russell and Worcester Sts., Baltimore, Md. 


WANTED—A man familiar with selling of canned foods to 
the jobbing trade and also with conducting general corre- 


spondence. Prefer one having had previous brokerage experi- 
ence. Good, permanent position.. Splendid future prospects. 
Age from 25 to 35 years. Address reply to P. O. Box 275, 
Columbus, Ohio. 


WANTED—Experienced executive to take charge of Can 
Manufacturing Plant in the immediate vicinity of Philadel- 
phia. The man we engage must have practical working knowl- 


edge of modern equipment and methods and must be equally 
conversant with plain and decorated work. State previous 6x- 
perience in detail, give age and advice as to salary expected. 
Address Box B-648, care of The Canning Trade. 


THE CANNING TRADE. 


| THE BALTIMORE Box AND SHOOK CoMPANY 


——MANUFACTURER—— 


CANNED GOODS CASES 


901 SOUTH CAROLINE &T., BALTIMORE, MD. 


FOR RUSTY CANS 
rusties’’, 
JOHN G. MAIERS’ SONS 


BALTIMORE, MB. 


H. D. DREYER & CO.,, Inc. 


MANUPACTURERS 


BOXES and BOX SHOOKS for the CANNER 


ALICBRANNA AND SPRING STREETS, BALTIMORE 


Uniform quality in your product means 
picking the right sugar and adhering to that 
standard. 


In ours, the greatest line of refined cane 
sugars in the world, you will be sure to find 
_ the sugar you need. 


Consult our Manufacturers’ Division con- 
cerning your sugar requirements. 


American Sugar Refining Company 


The Most Complete Line of Sugars in the World 


om 
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(*)H. H. Taylor & Son. 


BEANSt—No. 2 String, Standard Green 1 00 


Cut White 1 00 
“ 10, “ Out 


White Wax Standard 90 


“  Standards..... 2 00 
=.  soaked.......... 80 
= “ 2, Red Kidney, Stand... ...... 
BEETSt—No. 3, Small, Whole 1 65 
sd “ 2, Standard,” Out 
CORNt—No. 2, Std. Ever., f.o.b. Balto. ...... 
“ gtd. Evgr., f.o. b. Co.... 1 35 
ai “ std. Shoepeg f. o. b. Co. 135 
4  ptd.Shoepegf.o.b.Balto. 1 50 
Ex.8td.Shoepegf.o.b.Co. ...... 
Ex.FcyShoepegf.o.b.Co. 1 70 
va ‘* Std. Maine Style Balto. 1 45 
“  Btd.MaineStylef.o.b.Co. 1 40 
a “ Ex. Std. Maine Style..... 1 60 
“ Fey. Mn. Style f.o.b. Bal. 1 65 
“Fancy f.o.b. Countv...... .... a 
Extra Std. Western........ ..... 
Standard Western......... ...... 


* 3, Standard, Split......... Out 


MIXED VEGETA-} No. 2—12 Kinds... 1 00 
R 10 5 


BLES FOR % 
OKRA AND} No. 2, Stangard....... 1% 
PEASt—No. 2, Early June Stand......... 1 50 
“ Ex. Stand. Early Junes 1 55 


” Extra Fine Sifted......... 2 25 
** Early June Seconds...... 13 

“ Extra Sifted Out 
“ Fancy Petit Pois........... Out 


PUMPEINi—No 3 Standard 


‘3, 
SPINACH!—No. 8, Standard................. 145 
110 
10, 5 00 


: CANNED VEGETABLES 
ASPARAGUS*— California) Balte. N.Y. 
No. 2% White Mammoth.$Out $4 50 
“Green, 410 
“White, Large. Out Out 
“3 White, Medium... ...... Out 
“Green, Out 
White Small _.. ...... Out 
to. ” Out 
“6 Tips White Sq...420 423 
“ Green, Sq...395 400 
‘BAKED BEANSH-No. 1, 
1, In Sauce........ 80 85 
= ae “ 2, In Sauce........ 12 13 


(t+) Jos. 


CANNED VEGETABLE PRICES—Continued. 


SUCCOTASH!—No. 2, Green Beans 


Out 


“ ‘With Dry Beans Out 


Out 


. SWEET POTATOES}-No. 2, Standard 1 20 
No. 3 8td.f.o.b.Balto. 1 80 
' f.0.b. Co. 1 80 


TOMATO PULPI-No. 10, Standard... 


APPLES—No. 10, Me. 
| Mich. 
10, N. Y. 
Pe.” b. Balto... 4 50 
BLACKBERRIES§—No, 2, Standard... 2 00 
2, Preserved... Out 
2, In Syrup.... Out 
BLUEBERRIES—No. _ 
CHERRIES§—No. 2, Seconds, Red......... Out 
White...... Out 
“ Red “ Stand. Water........ Out 


Red 


Jersey, 
Stand., 
Stand., 


98td.f.o.b 


10, Std.f.o.b.Co. 6 00 
TOMATOES}-No. 10, Fancy, f.o.b. Bal. Out 


** Balto 5 35 
3, Sani. 5% in. cans 


Jersey, f.o.b. Co... Out 


Ex. Std., Balto. 2 00_ 


Stand, “ 


Stand, “ 


1 


Co... 1 65 


Seconds, ‘* Balto. 1 70 
“2, Btand., 


2, 
2 


CANNED FRUITS 


115 


GOOSEBERRIES§—No. 


“ 10, “ 


Out 


PEACHES*—No. 2%, Cal. Stand. L. C... 3 75 
2%, 


PEACHESt—No. 


Ex. Std. * 


400 


1, Ex. Sliced Yellow Out 
2 Standard White..... 


Out 


Seconds, White ..... Out 

No. 3, Standa.ds, White. Out 
ry Yellow ...... 

zx. * White.. Out 

Yellow Out 
Selected, Yellow..... ...... 


N.Y. 


Balt. N.Y 
PEARSt—No. 3, Standards in Water.....175 Out: 
Syrup.... 2% _...... 
PINE- No. 2, BahamaSlicedExtra Out Out 
ied Sliced Std. Out Out 
* 2%, Hawaii Sliced Extra 4 % 3% 
Stand. ...... 3% 
“ Stand. Out 
“Grated Extra Out 
10, Stand. Out 
“10, Shredded Syrup........ 
“10, Crushed Water......... Out Out 
Eastern Pie Water.... Out... 
10, 
PLUMSt—No. 2, 


Red, 

RASPBERRIES§—No 2, Black Water.. ..... Out 

Red Out Out 

Black Syrup. ... Out 

Red Out Out 

STRAW- No. 2, Ex. Stan. Syrup..... Out Out 

BERRIES§— “ Preserved.............. Out Out 

Extra Preserved....450 Out 

Standard............... Out Out 

“1, Extra Preserved.....250 Out 

“ 10, Standard Water......2250 Out 
CANNED FISH 

HERRING ROE*—No. 2, Standard....... 

LOBSTER*—*4-Ib. Flats 410 

1-lb. Flats 8 00 

OYSTERS§— Standards 


“1, Columbia, Tall......... Out 


SHRIMP}—No. Wet or Dry............ Out 


CANNERS’ 


CANNED FOOD PRICES 


Prices given represent the /owes# figure generally quoted for lots of wholesale size, usual terms f. o. b. 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. 
canners get higher prices for their goods; some few may take less for a personal reason, but these 
prices represent the general market at this date. 

Baltimore figures corrected by these Brokers: ({)Thos. J. Meehan & Co. Zoller & Co., Inc. 
New York prices corrected by our special Correspondent. 


CANNED FRUIT PRICES—Continued. 


PIG TIN—Straits 


**** Many 


(§)E.C. Shriner & Co. 


5tol0tons 1to4tons 


Wire Segments... 


TIN PLATES 
14x20, 107 Ibs., Base Coke Tin Plate...... 


14x20, 100 bs, 


F, O. B. MILL 


Balto. 
Out 
: Out 
Out 
2 00 
8 CO 
Out 
Out 
15 
73 
Out .... 4 50 
215 
Out 
: Out 5 50 
Out 
Out 00 
: Out 
Out 43 
Out 
} Out 
Out 
; Out Out 
Out 
140 
Out SALMON*—No.1, Sockeye, Tall.......... Out 
14 
“i i Out 1, Red Alaska, Tall............ 265 
Out | Out “ Cohoe, Out 
1 50 Out 
Out 
is | 
1 60 oe ee Yellow Out % “ 2 
Extra Bifted.................. 1 90 1 60 1% 
Out Medium Red, Talls......... 260 
Out 
3 1 30 Out 
Out Out 
Out = Out 
80 100 “ Seconds, White...... Out Out — 
"8, Squash... Out 110 “ Pies Unpeeled.. 140... 9x10 Sxl 
10, Out 275 SOLDER—Drop and Bar...... 
3 00 PEARSt—No. 2, Seconds in Water... 
120 “ Ex." in Syrup......150 Out 
4% pe “ 8, Seconds in Water............. Out “Coke Tin 


American Can Company Can Prices 


Baltimore, January 2nd, 1919.° 


American Can Company announces the following prices for 
Packers Cans, Bulk Carloads, f. o. b. shipping points,; effective 
January 2nd, 1919, subject to its confirmation and subject to change 
without notice. 


SANITARY Per M 
No 2% eee ee ee 34 25 
No 3 4-% eee 36. 25 

HOLE AND CAP 


SOLDER HEMMED CAPS, WITH CANS 


2 ee 8.00 


AMERICAN CAN COMPANY. 


THE CANNING TRADE. 


Continental Can Company, Inc. 
will quote prices on Cans upon 
application. 


COKE TIN PLATE 


THE 
BETTER 
KIND 


The Carnahan Tin Plate & Sheet Co. 


Main Office & Plant—Canton, Ohio 


New York, N. Y. - 3902 Woolworth Bldg. 


Montreal, Quebec - - -_ Board of Trade Bldg. 
Chicago, Ill. - 38S. Dearborn St. 
St. Louis, Mo.- - - -  - 811 Wright Bldg. 
San Francisco, Cal. s- -~— - 149 California St. 
Los Angeles, Cal. - - - American Bank Bldg. 
Portland, Ore. - - - -  - Spalding Bldg. 


Seattle, Wash. - - - - 
Vancouver, B. C. 


Colman Bldg. 
Winch Bldg. 


Fidelity Can Company, Balti- 


more, quote prices on Sanitary 
cans for the coming year as 


follows: 
SANITARY CANS Per M 


OYSTER STEAM BOX 


With improved sliding doors, 
doing away with the hinged 
tracks, giving increased service 


Edw. Renneburg & Sons Co. 
MACHINE AND BOILER WORKS 
2639 Boston Street Baltimore, Md. 
WORKS 
ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE 
BALTIMORE MARYLAND 


‘ 
Branch Sales Offices: 
- 
\ 
Us if 
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THE CANNING TRADE. 


SINCLAIR-SCOTT’S NEW NESTED PEA GRADER 


Patented 
Let us send you details of the wonderful work this grader does 


SINCLAIR-SCOTT COMPANY - BALTIMORE, MD. 


TRIPLE (LIQUID) a CRYSTAL (DRY) 
ureka Solderin 
HALF BBLS. 10 LB. CANS 
KEGS — 
YOU DO NOT EXPERIMENT WHEN 
YOU USE THIS FLUX. 
THE STANDARD FOR TWENTY YEARS. 


MADE FROM BEST RAW MATERIALS 
UNDER PROPER FORMULA. 
QUALITY ALWAYS THE SAME. 


— MANUFACTURED ONLY BY — 


THE GRASSELLI CHEMICAL COMPANY 
MAIN OFFICE CLEVELAND, OHIO 


New York Boston, Mase. Milwaukee, Wisc. 8. 0. Ran dail’s Bon THE GRASSELLI CHEMICAL CO., LTD. 
neinna ‘aul, nn more 

Birmingham, Ala. St. Louis, Mo. Philadelphia, Pa. C. W. Pike Company Toronto, Ont. Montreal, Que. 
Detroit, Mich. New Orleans, La. Pittsburgh, Pa. San Francisco Hamilton, Ont. 


GUARANTEED MACHINERY 


FOR 


CANNERS AND PRESERVERS 


Awarded Gold and Silver Medals at Panama-Pacific Exposition 
If it is the best——we sell it. 


SPRAGUE CANNING MACHINERY COMPANY 


Eastern Branch 
37 S$. CHARLES ST. 222 N. WABASH AVE. 
BALTIMORE CHICAGO 


Coast Representative—Premier Machinery Co., 16 California St., San Francisce 


z 


THE CANNING TRADE. 


“THE INVENTION ALL ADMIRED, AND EACH HOW HE 
TO BE THE INVENTOR MISSED, 80 EASY IT SEEMED WHEN FOUND, 
WHICH YET UNFOUND MOST WOULD HAVE THOUGHT IMPOSSIBLE.” 


—Milton. 


The Hughlett Can Lacquering Machine 


USED ALL OVER THE WORLD 


We are now making’ a special feature of mailing to any address on request a Sample Lacquered Can of a Bright Golden Color 
with a Handsome Strip Label Attached. This can represents what is considered today by many leading packers to be the sefest, best 
and most attractive canned food packoge on the market. Write Us For This Can; It Will Interest You. 


SEELY BROS. Sole Manufacturers Blaine, Wash., U. S. A. 


JEROME RICE SEED CO. 


CAMBRIDGE, N. Y. 


We are headquarters 
for the best of every- 


SEEDS 


used by Canners 
Everywhere 
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thing in 


MACHINERY and SUPPLIES 


Apple, Orange, Pear, ——. Machines 
Goodell Co, Antrim, N. H 
Bottle Capping, Corking, Filling Machines. 
Crown Cork & Seal Co., Baltimore 
Max Ams Machine Co., New York City 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Bottle Labeling Machines. 
Economic Machinery Co., Worcester, Mass. 


Boxes and Bex Sheeks. 
Arkansas Veneer Co., Milwaukee, Wis. 
Balto. Box & Shook Co., Baltimore 
Bogert & Hopper, New "York. 
Canton Box Co., Baltimore, Md. 
Embry Box Co., Louisville, Ky. 
H. D. Dreyer & Co., Baltimore, Md. 
A. W. Pinger, Minineapolic, Minn. 
Standard Box and Lumber Co., Lynchburg, Va. 
Boxes—Corrugated, Paper. 
Chas. Boldt Paper Co., Cincinnati, Ohio. 
Hinde & Dauch Paper Co. Sandusky, O. 
Srokers. Co... Chi 
J. M. Paver Co., cago 
Seggerman Bros., ‘New York City. 
Jos. M. Zoller & Co., Baltimore, Md- 
Can Openers 
Goodell Co., Antrim, N. H 


hi y—Sanit and Reg- 
a Sanitary Can Machine Co., Los Angeles, 
Cal 


Max Ams oshine Co., New York Ci 

B. W. Bliss Co., Brooklyn, 

John R. Mitchell Co., Bartimere. 

Slaysman & Co.. Baltimore, Md. 

Stevenson & Co., Baltimore. 

Cameron Can Machinery Co., Chicago, IIl. 
Oan wae 

Morral Bros. orral, 

Sprague Canning Sipateers Co., Chicago. 
Catsup Machines. 

F. H. Langsenkamp, Indianapolis, Ind. 

Sinclair Scott Co., Baltimore, Md. 

Sprague Canning Machinery Co.. Chicago. 

The 20th Century Machinery Co., Milwaukee 


Cherry Stoners 
Goodell Co., Antrim, N, H. 
der Presses 
Ne Hydraulic Press Mfg. Co., Mt. Gilead, O. 
Continuous Automatic Cookers. 
Anderson-Barngrover Mfg. Co. San Jose, California 
's Son, Baltimore 
Go., Baltimore, Ma. 
Souder Mfg. Co., Bridgeton, N. 
spragee Canning Machinery Co.. Chicago. 
Vance & Baker Mfg. Co., Muscatine, Iowa 
Corn Cookers, Fillers and Mixers. 
ayare Machine Co., Salem, N. J. 
K. Robins & Co. Baltimore, Md. 
Canning Siachinery Chicago. 


Corn Huskers—Silkers, Butters. 
Huntley Mfg. Co., Silver Creek, N 
Invincible Grain Cleaner Silver N.Y. 
Morral Bros., Morral, 
Peerless Husker Co., Buffalo, N. Y. 


Corn Washing Machines 

Peerless Haber Co., Bufffalo, 
Conveyors—All Kinds. 

H. W. Caldwell & Son Co., Chicago 

La Porte Mat & Mfg.. Co., La Porte, Ind. 

Link-Belt Co., Chicago 

Weller Mfg. Co., 
Cranes and Carrying Machines. 
A. K. “Robins & Co., Baltimore, Md. 
Sinclair Scott Co., Baltimore, Ma 

Can: chinery Co.. 


Sprague nin: 

Sastrow Mach’ Co. Baltimore 
Crates (Iren Process) 

Edw. Renneburg & Sons Co., Baltimore. 

Zastrow Mach. Co., Baltimore 

ry ef Canmers, 

Nat. Canners Assn., Washington, D. C. 
Electric Machisery. 

General Electric Co., Schenectady, N. Y. 

Westinghouse Elect. & Mig. Co., E. Pittsburgh, Pa 


Elevating Machinery 
H. W. Caldwell & Son Co., Chicago , 


Engines, Beilers, Fittings, etc. 
H. W. Caldwell & Son Co., "a 
Edw. Renneburg & Sons Co., Baltimore. 
A K. Robins & Co., Baltimore, Md. 
Superior Boiler Works, "Marion, Ind. 
Sheppard Supply & Equipment Co. Baltimore. 
Weller Mfg. Co., Chicago. 


Evaporators, Juice 
The Hydraulic Press Mfg. Co., Mt. Gilead, O. 


WHERE TO BUY 


(See advertisements for details.) 


Exhaust Bexes (Steam, 
Ayars Machine Co., Salem, J. , 
Peerless Husker Co., ‘NOY 
Shepperd Supply & Equipment Co., 
Sprague Canning Mac . Chicago. 

Factory Buildings, 

The Austin Co., Cleveland, Ohio 


Factory Chairs, Stools, Etc. 
Angle Steel Stool Co., Otsego, Mich. 


Fibre Boxes, Shipping Cases. 


Chas. Boldt Paper Co., Cincinnati, O. 
Hinde & Dauch Paper Co. Sand usky, O 


Fertilizers 
Swift & Company, Baltimore, Md. 


Filling Machines—All Kinds. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio 
Morral Bros., Morral, «i 
ay ay Husker Co., Buffalo, N 
K. Robins & Co., ho Mad. 
Fee Supply & Equipment Co., Baltimyre 
enone Scott Co. Baltimore, Md. 
Cannin Machinery, C Co., Chicago. 
Stickney, Portlan 
The 20th Century Machinery Co., Milwaukee 
Wisconsin Chair Co., Port Washington, Wis 
Finishing Machines 
F. H. Langsenkamp, Indianapolis 
A. K. Robins & Co., — 
Sinclair Scott Co, Baltim 
Sprague Canning Mchy. "Co., Chicago. 
Plux 
Grasselli Chemical Co., Cleveland, O. 
A. K. erg & Co.. Baltimore, Ma. 
Gears, Silen 


General Blectric Co., Schenectady, N. Y. 


H. W. Caldwell & Son Co., Chicago 
Gravity Conveyor Systems 
Karl Kiefer Machine Co, Cincinnati. 
Mathews Gravity Carrier Co. Elwood City, Pa. 


ge, Chicag 
(Lans B. Manager.) 
Kettles, Process and Jacketed. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp, Ind anapolis, Ind. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore, Md. 
Sprague Canning Machinery Co., Chicago. 
Zastrow Mach. Co., Baltimore 
Knives, Peeling, Etc. 
Goodell Co., Antrim, N. H. 


Labels, 
Chas. Boldt Paper oO. 
Litho. Co.. 
Gamse & Bro.. 
iz J. Kittredge & Co., Chicago. 
Simpson & Doeller Co., 
Stecher Litho Co., Rocheste: 
U,8. Printing & Litho. Co., 


beling Machines. 
Economie Machinery Co., Worcester, 


Fred H. Knap 
Morral Bros., rral, O 


John Maiers’ Sons, Baltimore. 

Seely Bros., oo Wash. 
Lacquering Machin 

Seely Bros., Blaine. Wash. 


Flew, 8 Air and Gas. 

General Blectric . Schenectady, N. Y 

= Supplies, Pulleys, Ete. 
. W. Caldwell & Son Co., Chica, 

adele Supply & Equipment oo. Baltimore 
Motors, Electric. 

General Electric Co., Schenectady, N. Y. 

Westinghouse Elect. & Mfg. Co., E. Pittsburgh, Pa. 
Oyster Machinery. 


Edw. ennabere 4 Sons Co., Baltimore. 
Zastrow Mach. , Baltimore 


Paints. 
Jos. Dixon Crucible Co., Jersey City, N. J. 
John G. Maiers Sons, Baltimore, 
Pasteurizers, Juice 
The Hydraulic Press Mfg. Co., Mt. Meead, O. 


ed H. p Co., Baltimore. 
J. Judge. Franciseo. 

Pea Mach 
A. T. Ferrell & Co., Saginaw, Mich. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Invincible Grain Cleaner Co., 

Silver, 

Sprague Canning Machinery 
Wisconsin Chair Co., Port Wie 


Pea Viners 
Frank Hamachek, Kewaunee, Wis. 


~~ Viner Feeders 
. T. Ferrell & Co., Saginaw, Mich. 
r Hamachek, Kewaunee, Wis 
Peeling Knives 
Goodell Con Antrim, N. H. 


Peeling Tables—Tematoes,. 
Ayars Machine Co., Salem, N. J. 
The Link-Belt Co., Chicago. 
Sprague Canning Ca-. Chicago 


Pineapple Machinery. 
E. J. Lewis, Middleport, N. 
John R. Mitchell Co., 
Zastrow Machine Co., Baltimore 


Power Transmitting Machinery 
H. W. Caldwell & Son Co., a 

Pulp Machinery. 
F. H. Langsenkamp, Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Shepperd Supply & Equipment Co., Baltimore 
Sinclair Seott Co., Baltimore. 
Sprague Canning Machinery Co.. Chicago 
’ Weller Mfg. Co, Chicago. 
The 20th Century Machinery Co., Milwaukee 


alt 
Worcester Salt Co., New York 


Sanitary Cans and Closing Machines. 
American Can Co., New York, Baltimore 
Chicago, San Francisco. 
Max Ams Machine Co., New York City 
—_ Sanitary Can Machine Co., Les Angeles 


Atlantic Can Co., Baltimore. 

W. W. Boyer & Co., Baltimore. 

Cameron Can Machinery Co., Chicago, Ill. 

Continental Can Co., Syracuse, Catone 
Baltimore. 

Heekin Can Co., Cincinnati 

Fidelity Can Co.., Baltimore, Md. 

Phelps Can Co., Baltimore, Md. 

Southern Can Co., Baltimore. 

Wheeling Can Co., Wheeling, W. Va. 


Seeds. 
Leonard Seed Co., Chicago., Ill. 
D. Landreth Seed Co. Bristol, Pa. 
J. B. Rice Seed Co., Cambridge. ie A 
Sealder, Tomate, ete. 
Ayars Machine Co., Salem, N. J. 
page J Mfg. Co., Silver Creek, N. 
Edw. Renneburg & Sons Co., 
A. K. Robins & Co., Baltimore, Md. 
Shepperd Supply & Equipment Co., Baltimore 
Sprague Canning Machinery Co.. Chicago. 
Superior Boiler Works, Marion, Ind. 
Solder, Babbit Metal Etc. 
Union Smelting & Refining Co., Newark, N. J., 
Baltimore. 
T. Ferrell & o"te aginaw, Mich. 
fiuntisy Mfg. Co., "Silver Creek, N. Y. 
Invincible Grain Cleaner Co. 
Silver Creek, N. Y 
EK. J. Lewis, Middleport, N. 

Sprague Canning Machinery Co. Chicago 
Sugai 

Sugar Ring. Co., New York 
Sugar Substisutes 

Archbold Mfg. Corporation, Rochester, N. Y 
Syrupers (Automatic), 

Ayars Machine Co., Salem, N. J. 

E. J. Jud San Francisco. 

Peerless asker Co., Buffalo, N. ¥ 

Sprague Canning Machinery Co.. Chicago. 

The 20th Century Machinery Co., Milwaukee 
Tanks 

Baltimore Cooperage Co., Baltimore 

W. E. Caldwell Co., Louisville, Ky. 
Tia Plate. 

American Sheet & Tin Plate Co., 

Pittsburgh. P» 

Carnahan Tin Plate & Sheet Co., Canton, Ohio 
Tomato Washers 

Ayars Machine Co. Salem, N. J. 
Turbines—Steam, 

General Electric Co., Schenectady. N Y 

Westinghouse, Elect. & Mig. Co., E. Pittsburgh, Pa. 
Valve and Cooker Packing 

Goodsell Packing Co., Chicago 
Viners, Peas 

Bs Hamachek, Kewaunee, Wis. 


ers—Fruits d Vi 
ba Machine Co. Salem, N. 


° 


Automatically labels sardine cans either wrapped 
or unwrapped. Places the labels neatly and uni- 
formly and has a capacity which is surely attractive 


Gallon Packers—Panel Bottles—Tumblers and 
Preserve Jars—Olive and Pickle Bottles— 
Sardine Cans and other styles of tins. 


Send labeled samples of your packages 
for prices and detailed quotation 


ECONOMIC MACHINERY CO. 


Worcester, Massachusetts 


Other World Labelers for the Food Packer are 
built for Spot Labeling and for all kinds of 


“THE 
KNAPP 
WAY” 


of Labeling and Boxing cans is positive, practical, and speedy. 
The Knapp Labeler is automatic; always ready for instant use. 

When labels are nearly used, the cans are automatically stopped until more labels are inserted. 
Normal speed of 50,000 cans in ten hours. Runs 100,000 if:needed. 

We guarantee the Knapp Labeler to give satisfaction, or no pay. 

Write us for terms, exchange deal, or rental proposition. 


The FRED. H. KNAPP COMPANY 


Baltimore = a = Maryland 


Berger & Carter Co., San Francisco, Cal. The Brown-Boggs Co. Ltd., Hamilton, Ontario 


THE CANNING TRADE. 
World Labeler for the Sardine Canner 
| 
mV 


CONTINENTAL 
CAN 
COMPANY 


THE CANNED FOOD AUTHORITY OF THE WORLD 
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AMERICAN CAN COMPANY 


THE SIGN 
BETTER CANS 


THIS Is THE 2176th WEEKLY ISSUE 
OF 


THE CANNING TRADE. 


Double 
Pineapple Grater 


Made By The 


John R. Mitchell Co. 


Foot of Washington St. 
Baltimore Md. 


JOS. M. ZOLLER & CO., INC. 


CANNED GOODS, CANS, 
PACKERS’ SUPPLIES, BROKERS 


205-206 Phoenix Bidg. 


PHONES: 
ST, PAUL 1140 & 4484 BALTIMORE, MD. 


CANNED GOODS EXCHANGE 
Year 1919-1920 


President, BENJAMIN HAMBURGER 
Vice-President, Joan R. 
Treasurer, LEANDER LANGRALL Secretary, Wu. F. Assau 
COMMITTEES: 
Executive: Cuas. G. SUMMERS, JR. Epw. A. Kerr 
F. A. Torscu 
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C. J. SongnKEL GEo.N. NumseEn J. PRESTON WEBSTER 
Commerce: D. H. STEVENSON Hampton STEELB 
C, F.Burrgerrietp E. F. Tuomas J. O. LANGRALL 
Legislation: E.C. Wurtz J. F.Hicks Gero. T. 
Gro. N. Numsen J. 8. Gress 
Claims: Frep W. Waener Leroy LANGRALL 
A.J. Hupparp Jas. B. Pratt Jno. W. 
Hospitality: W. E. LAMBLE H. W. Kress 
Rost. A. SINDALL Rost, A. RousEr 
Brokers: Ino. R. Barnes HERBERT C. ROBERTS 
Wa. GrREcHT 
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ALBERT T. 
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WHEELING CANS 


Excel In 


STRENGTH 


and 


CLEANLINESS 


Wheeling Can Co. 


A. A. Morse, Vice-Pres. & Gen’! Mngr. 


WHEELING, W. VA. 


3 
: 
Ex 
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THE CANNING TRADE. 


Ayars Machine Company, 


Brighton, Colo. Noy. 18, 1918. 
Ayars Machine Company, 

Salem, N. J. 
Gentlemen: 

With reference to the Rotary Toma- 
to Filler which we installed this year, 
will say that we are very much pleased 
with the work this machine does. 
This is the third one we have installed, 
and we would not be without one. As 
for hand pack, there is no comparison 
between the amount of labor required 
for the two methods. The quality of 
the tomatoes packed by your Filler 
makes us grade them as ‘‘Extra 
Standard.’’ 

Yours very truly, 
Kuner Pickle Company. 


Ayars Single Rotary Measure Tomato Filler 


This Machine puts the tomatoes into the Can without waste 


and without cutting or mashing, in the same condition as 


they were when put into the hopper. 


OVER 400 IN USE LAST SEASON 


Ayars Machine Company, 


BROWN, BOGGS CO., Lrp., Hamitton, OntT., Sole Agents for Canada: 
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The Retailer 


“Improves 
the 


Pack— 
and 
Cuts the 

Cost” 


The retailer has been educated to a high grade pack. He de- 
mands it. Cans that spoil on his shelves get a mighty bad reputa- 
tion—one that’s hard to live down. 

The growing demand for a first class pack is stimulating the 
adoption of Anderson-Barngrover Standard Continuous Agitating 
Cookers as standard equipment throughout the fruit-growing world. 

These machines produce a perfect cook—free ‘‘swells’’— 
100% good. 

The contents of the cans are perfectly cooked because the cans 
are rolled through the machine, the contents being thus gently 
agitated and the heat driven quickly to the center. The cause of 
“‘swells’’—an imperfect cook—is eliminated. 

Therefore ‘‘swells’’ are a thing of the past for the plant 
equipped with these modern cookers. 

And at the same time—the Anderson-Barngrover Continuous 
Agitating Cooker cuts the cost of the pack—by cutting the time 
from 50% to 75% and by performing automatically what old - 
style methods leave for human hands. 

Write—and let us tell you more about this better Way of 
cooking. 


ANDERSON-BARNGROVER MFG. CO. 
332 West Julian St. | SAN JOSE, CAL. 


Eastern Representative: S. 0. Ramdall’s Son, Baltimore, Maryland 
Canadian Representive: The Brown, Boggs Co., Hamilton, Canada 


Standard 
Continuous Agitating Cooker 


- 4 THE CANNING TRADE. 


NOW READY! 


THE BOOK YOU NEED! 


“‘T do not believe that any one of you is wise 
enough or so wise that you can’t learn something 
about your business. If you have learned it all, 
why it is time to say that you want to depart 
in death with a finished job. It does not mean 
that the job is finished, but it means that you 
have finished, because that is as far as you can 


go.’—H. W. Phelps, before Western Canners 
Association. 


THIS BOOK WILL HELP YOU GET 
READY FOR INSPECTION 


PRICE $5.00 WITH THE ORDER 
OR AT ALL SUPPLY HOUSES 


Factory Operation and Process Times 
It is the best insurance against Mistakes 


THE ONLY BOOK NOW USED 


Published by 
THE CANNING TRADE 
Baltimore & Commerce Sts. 
Baltimore, Md. 
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THE CANNING TRADE. 


String Bean Machinery 


For Grading, Washing, Blanching, Cutting and Filling 
BEANS well cleaned and packed bring prices that show 
satisfactory profits to the Canner. 
Our sales to the up-to-date Packers show we have the 
machines that make them money. 


REPEAT ORDERS SHOW SATISFIED CUSTOMERS 


Green Pea Machines 


For Grading, Washing, Blanching, have never been equalled. 
Our Briners, Elevators, Picking Tables are so generally 
used as to be called standard. 


THESE ARE THE PROFIT MAKERS FOR CANNERS 


Huntley Mfg. Co., 
Silver Creek, N. Y. 
A. K. ROBINS & CO., Agents 


Baltimore, Md. 


Brown, Boggs Co., Ltd. 
Hamilton, Ont., Can. 
Agents for Canada 
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